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It is common for young people to have idols but idol worship does not deserve 
much merit and academic attention in Hong Kong. As a deconstmction of 
stereotypes of fans, this paper uses an ethnographic method to investigate the ways in 
which young people depict and worship their idols. Data were collected by 30 
intensive interviews with fans of popular singers and during participation in various 
fan activities. The ethnographic investigation shows that the young people who are 
emotionally attached to stars can manipulate media images to serve both self and 
group identity construction. The emotional attachment to idols can be divided into 
three modes, namely the adoration, appreciation and admiration, which all enhance 
the fans' self-reflection, role-playing, and disposition of their existing values and 
beliefs constituting self-conceptions. Moreover, this paper informs that the -
continuous negotiation with the social stigma of fandom results in marginal, central, 
and strategic groups of fan, which all constitute a collective identity and share the 
sense of youthfUlness and similar rebellious affections which trigger guerrilla-like 
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CHAPTER 1 INTRODUCTION 
It is common for young people to have idols (Ma, 1980; Frith, 1983; Chan & So, 1992; 
Leung, 1999)，who can be media figures like athletes, film stars, and political leaders, 
etc] In Hong Kong, popular singers and movie stars always rank high on the list of 
young people's idols. (Chan & So，1992; Leung, 1999) Young fans are attracted by their 
favorite idols' outstanding performance, handsome/beautiful appearance, good character, 
and other qualities. (Leung, 1999) 
However, idol worship, particularly pop-star worship, does not deserve merit. Film stars 
and pop singers are the kind of idols who are absolutely idealized and romanticized. 
(Cheung & Yue，2000) Seen as perfect heroes, stars become the focal points of young 
people's extravagant fantasies and the development of vanity. As pop-star worship can 
only stimulate people's senses, it fails to allow young fans to make moral judgements. 
(Ma, 1980) In fact, the media often presents fans as crazy and chaotic crowds, screaming 
their heads off in their idols' live performances but lacking rationality. (Jenson, 1992) 
Young fans may too easily accept their idols，opinions and follow their behavior without 
critical reflection. 
This stigmatization of idol worship results in the development of pathological addictions 
in fans. The accusation that fans are passive and irrationality tells us little about the 
meanings of idols to the young people and the function of idol worship in the search for 
the fans' individual selves. Although many popular culture studies now turn to the 
semiotic productivity of fans (Fiske, 1992; Jenkins, 1992) including the investigation of 
fantasies about idols (Hinerman, 1992; Wan 1996-7), and deconstruct negative 
1 
stereotypes, the problem of the way in which idol-wise fan culture is related to the 
勺 
specific social location of youth remains largely unresolved. The situation is no better 
in Hong Kong, wherein fan culture attracts little academic attention. Surveys have 
reported reasons for the purchase of goods related to idols, but the ways in which 
beloved idols form a part of the everyday life of young fans has been left untouched. 
To fill this gap, the present study uses an ethnographic method to investigate the 
different ways in which young people in Hong Kong depict and worship their idols. Data 
were collected in interviews with 30 fans of popular singers and during participation in 
various fan activities. The results substantiate the high semiotic productivity of fans and 
show that the active readers can manipulate media images to serve both self and group 
identity construction. This understanding of fans provides a tangible explanation for the 
attractiveness of idols to youth, and helps to resolve the social stigma of fans and idol 
worship. 
The Structure of the Paper 
As I want to emphasize the ways in which idol worship helps to construct identities of 
young fans, I have arranged the chapters in this paper according to two identity 
construction processes, namely the construction of self-identities of fans and the 
construction of a collective identity of the fans. The relation between two processes will 
also be discussed. 
Chapter 2 will provide a theoretical review to put forward a framework to study the two 
identity construction processes. 
Chapter 3 will discuss the methodological approach of the study. 
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Chapter 4 will focus on the construction of self-identities. Information gathered from 
in-depth interviews will be presented to display how idol worship helps fans to develop 
their self-conceptions. 
Chapter 5 will turn away from the individual differences of fans to view them as a 
collective. It will examine what fans intend to perform when they present coherent 
identities and how the collective identity can be incorporated into self-identities. 
Chapter 6 will conclude that idol worship encompasses various complicated identity 
construction projects that facilitate the development of self-conceptions. Idol worship is 
closely related to the social location of young fans. It will propose directions for further 
study of fan culture. 
1 The Leung (1999) "Study on the Influence of Media on Youth，，is a more recent and 
large-scale local survey. It reported that in 1998, 48.5% of Hong Kong youths aged from 
12 to 24 (1,208 respondents, response rate 二 75.6o/o) had idols. Both local and foreign 
singers and actors accounted for 70.1% of all idols named. The main reasons for 
worshipping idols included the their outstanding performances, performance outputs, 
handsome/beautiful appearances, charm, acceptance of their opinions and behavior, and 
good character. 
2 The sociology of music is usually confined to the study of the use and form of music, 
overlooking the use of singer images, which are particularly important in the 
encouragement of pop song consumption. For example, the extensive discussion of the 
relationship between rock ’n，roll and youth by Frith (1983) only took into account the 
profit-making power of stars and the fantasies that they provide for fans. Frith did not 
fully address the problem of the identification of young people with rock star images. 
3 
CHAPTER 2 THEORETICAL REVIEW 
Fan culture is a mediated subculture^ (Thornton, 1997)，and popular stars are necessary 
for its existence. Stars always appear before any particular forms of cultural preferences 
and styles of consumption by fans. Although fans always collect the spin-off products of 
their favorite stars, tell and share details of the lives and work of those stars, and 
sometimes cheer, wave light sticks, and wear colored T-shirts at their performances, they 
need not meet each other, and are satisfied to merely "know" that there are other people 
who share the same interests and practices. In the names of stars, fans are culturally 
connected in mobile memberships (except for fan clubs, which use such hardware as 
membership cards for claiming status). 
This chapter will begin with a conceptualization of stars, and will discuss how they can 
serve as images from which meanings can be read and produced. A theoretical review 
will then be presented to illustrate the point that fans are always active in terms of 
meaning production. They can make use of star images for self-reflection, which in turn 
help them to construct their individual identities. Through a similar cultural preference, 
fans share a collective identity that is formed within the stigmatization of fandom. 
Concerning the question of whether they identify with the stigmatized collectivity, fan 
culture also facilitates the construction of a youth identity, which encompasses struggles 
against authoritarian values. Based on this theoretical discussion, the organization of the 
following sections will be presented at the end of the chapter. 
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What is a Star? 
Stars are essentially images, as we "never know them directly as real people, only as 
they are to be found in media texts" (Dyer 1979: 2). They are "complex configuration of 
visual, verbal and aural signs" (Dyer 1979). The image of a particular star is manifest in, 
and transferred among, publicity, criticism, commentaries, as well as the star's works 
like films, music, commercials, and TV shows, etc. Star images are intertextual, being 
multiply constructed across time and space. There is an inevitable distance between stars 
and ordinary people. 
The multiple construction of star images indicates that the meanings of star images are 
not fixed. They are open for manipulation and interpretation. This openness changes 
people's "moments of reception" to "moments of production." People are not only free 
to select star images to consume, but are also welcome to participate in the construction 
of their meanings based on any intertextual information that they obtain. Although some 
meanings and affects are foregrounded and others are masked within the structured 
polysemy of star images (Dyer 1979)，people read through gaps in those images that 
escape ideological control and make meanings that connect with their social experience^ 
(Fiske, 1989a) when the moment of consumption begins. 
The openness of star images is similar to that of popular texts. However，star images 
should not be simply treated as texts. Most importantly, star images can serve as 
identification figures that allow people to recognize social identities. (In fact, common 
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people consider stars as people or figures rather than texts, even though stars can only be 
found in media texts.) Star images articulate ideologies that constitute social and cultural 
conventions and norms from which we make sense of society. Star images can thus 
represent styles, local culture, and historical periods. More importantly, the articulation 
of ideologies also makes possible the representation of personalities and social types'^ 
through unique star images. 
The inevitable distance between popular stars and common people provides a space for 
the imagination^ and manipulation of star images, allowing them to be easily idealized 
as the most something-or-other in the world — the most beautiful, the most expensive, or 
the sexiest, etc. The ordinary-and-special characteristic further awards stars charisma 
that common people pursue, and with which they identify (Dyer, 1979). 
Fans as Productive Audiences 
In idol worship, star images take on significance in the lives and moods of fans, and 
their feelings become organized around those images. Nevertheless, fans should not be 
considered as a passive mass. Apart from the openness of star images, the creative 
decoding power of fans facilitates the manipulation of, and identification with, star 
images. Following active audience research, fans are best characterized as "productive", 
(Fiske, 1989) differentiated audiences who actively read media texts and images. In idol 
worship, fans can be said to turn their favorite star images into their own meanings for 
their own interests, and find pleasure in using them to make their own meanings for 
social identities and social relations. In other words, how a star image appeals to a fan 
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can be connected with the fan's life history, social situation, and aesthetic and cultural 
preferences and so on in a direct and practical way according to the different domains of 
life - for example, romance, friendships, and career. Idol worship is therefore a 
consumption of those identity-related meanings.. 
Meanings are produced and circulated by fans in a variety of manners, but these can be 
grouped into three categories^ (Fiske, 1992). Semiotic productivity consists of the 
making of meanings of social identity and of social experience from the semiotic 
resources of the cultural commodity, that is the star images. Enunciative productivity 
happens when the interior semiotic meanings made from star images are spoken and are 
shared within a face-to-face or oral culture and turn into a public form. Textual 
productivity refers to the texts produced and circulated, for example, fanzines and letters 
to stars. 
In addition to the various methods of meaning circulation, another important criterion of 
fan productivity is that fans do not use only one star image to produce meanings, even 
though it is that particular star image which they find attractive. Media fans are "textual 
poachers" or "cultural nomads" (Jenkins, 1992)/ who constantly advance new texts, 
appropriate new materials and media images, and make new meanings. Fans always 
perceive and interpret their favorite star images with reference to other star images that 
are not their favorites. As comparison with fan life histories, social situations, and 
cultural tastes, etc. is involved in the reference-making process, the identification with a 
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particular star image by a fan can also be used as a tool to distinguish the self-identity of 
that fan from those of other people who identify with other star images. 
Productive fans, moreover, are so differentiated that meanings produced from the same 
favorite star image vary from one fan to the next. Fans produce different meanings 
concerning (this is not to say "the same as") their respective individual identities even 
out of the same image. In the name of "a particular star's fan", the experience varies. 
The emotional attachment to the star is different in degree, not in kind. Actually, as fans 
of a particular star image are conceived of as individuals who share similar cultural 
preferences,^ the meanings that are produced from the idolized star image are shared 
among them. Likewise, the commonality of fans who are engaged in popular idol 
worship is that they share similar preferences over popular star images, which are 
framed by their common cultural practices, particularly their youth experiences. 
Identifying with Stars and Fan Culture 
Fans are productive in terms of meaning-making, but how does the meaning production 
process contribute to the identity construction of fans? 
The first point to make for the resolution of the question is that identity is not a fixed 
entity. It is a process of becoming across time and space, a "moving towards rather than 
an arrival" (Barker 1999: 15). Gidden (1991) proposes that this is a ''reflexiveproject” is 
most suitable to state this in process nature. Self-identity is not a distinctive trait, or a 
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collection of traits. It is constituted by the ability to sustain a narrative about the self, 
thereby building up a consistent feeling of biographical continuity. As identity 
constitutes the self, it speaks for the similarity and difference among people (selves). 
Individual Identity Construction 
Identity is a construction process rather than an innate acquirement. It develops when a 
person identifies with particular objects (for example, with a nation) and qualities (for 
example, the physical outlook of gender) which help to organize the self-conceptions 
that the person holds, which refer to the interpretation and comprehension of personal 
thoughts, dreams, desires, problems, affections, body, social position, cultural heritage 
and preferences, and experience, including any imaginary relationships with media 
figures and texts. 
In the course of identification with different objects and qualities in life, identity is 
constructed and re-constructed to the extent that identification with favorite star images 
can be regarded as facilitating identity development. In idol worship, as favorite star 
images crystallize and offer highly condensed accounts of what the fans take to be their 
ideals, values, and representations of different kinds of models such as romance and 
friendship, star images become the self-projections of fans, and the idealized selves 
constitute unique reflexive projects. At the very least, the descriptions of, and affections 
towards, particular star images reflect the desirable qualities of particular fans. Moreover, 
according to the identification with different desirable qualities that are reflected, 
different modes of emotional attachment to star images are established. With the 
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increase in self-understanding through identification with star images, fans either seek to 
live up to perfect images of themselves, or to meet with those people who fit such 
images. Star images are therefore not only self-projections, but also tools of 
self-creation. 
Self-creation in Private Fantasies 
The roles that fans play in para-social interactions with unmet stars in imaginary social 
worlds are particularly significant for self-projection and self-creation. Caughey (1984) 
argues that we engage in "pseudo-social interactions" with all kinds of media figures in 
imaginary social worlds created by dreams, streams of consciousness, and fantasies. 
People characterize unmet stars as if they are intimately involved with them. They can 
be engaged in different pseudo-social interactions with stars such as adoration, 
admiration, and antagonistic relationships (Caughey, 1984).9 Through the ways in 
which fans talk to or do with unmet stars in their imaginary social worlds the qualities 
that they want to possess, the kind of people that they want to love and make friends 
with, etc. in reality are reflected and re-narrated, and self-identities develop in process. 
Importantly, in their imaginary social interactions with stars, the cultural norms that fans 
know of and follow are also reconstructed and practiced. In fact, the way in which fans 
emotionally move from the actual social world into a realm of fantasies, especially the 
subversive pleasures of women found in fantasies, is the interest of many researchers 
(Benshoff, 1998; Cheryl 1992; Dell 1998; Green et. al. 1998; Hinerman 1992; Wan 
1996). 
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Internalizing External Expectations 
The "internal-external dialectic of identification" (Jenkins, 1996) reminds us that the 
examination of the unique attachment of an individual fan to a particular star should not 
ignore the perceptions of other people towards that fan. Identities are "intrinsically 
social，，i° (Jenkins, 1996). They are also constructed through our interactions with other 
selves. The dialectical synthesis of the internal ("I") and the external ("me") definitions 
must work together to form a unitary self. When an individual is described to establish a 
particular social identity, there is identification with that identity by the individual and 
by other people. Thus, the impressions and commentary of the fan's consumption style 
in relation to a particular star image, and the fan's fantasies and dreams about stars, 
contribute to the construction of the fan's identity, and are even possibly internalized by 
the fan as part of their self-conceptions." 
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Figure 2.1 A Model for Understanding the Construction of the Individual Identity 
of a Fan 
A Particular Star image 
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Collective Identity of Fans 
The expectations and opinions of other people towards fans leads to the problem of 
possible internalization of the external social categorization as a group identification by 
fans on the one hand, and the resistance to this categorization and thus the distancing of 
other people from fan culture on the other hand. 
Despite their identification with diverse figures, and despite personal differences, 
popular idol worshippers are categorized as part of the collective identity of "fans", 
which integrates their experiences pertaining to popular stars. The categorization of the 
collective identity is entangled with fans' individual identities, and the similarities 
amongst them are supposed to be reflected in the categorization, although such 
similarities are merely qualities that are thought to be similar according to common 
stereotypes. “Individual and collective identities are systematically produced, 
reproduced and implicated in each other" (Jenkins, 1996: 25). “1” am categorized as a 
certain type of person according to what the community “1” does. A fan is thought to 
share certain experiences, thoughts, desires, and leisure activities with other people in 
fan culture. These externally categorized characteristics gain either fans' identification 
or internalization. 
The similarities grouped within the collective identity of fans crystallize from an 
everlasting process of in-group identification, internalization, and external categorization, 
and not simply from stereotypical impressions. However, it is important to note that idol 
worship is commonly stigmatized as an unfavorable cultural activity, and fans are 
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perceived as a crazy mass. Stigmatization incorporates various social and cultural 
discourses into a negative stereotype that retards, but at the same time facilitates, the 
in-group identification of fans, depending on the self-conceptions that a fan holds and 
the public image that the fan wants to present to other people. The unessential negative 
characteristics of fans that are constructed by the social stigma affect our general attitude 
towards idol worship, so that to identify with the status of a fan often means to identify 
with something pathological. Concerning the problem of stigmatization, people 
continuously negotiate and have to live with the external definition of fans whilst 
consuming favorite stars and clearly claiming that they are fans, rather than only out of 
very personal interests. 
The Stigmatization in Process 
As discussed above, negative stereotypes of fans can hardly be ignored when talking 
about their collective identity. The inevitable issues to be resolved are whether fans are 
really stigmatized, and the ways in which the stigma describes fans. 
At a collective level, fans are the most visible and identifiable audiences (Lewis, 1992). 
With regard to popular idol worship, many fans often wear colored T-shirts and cheer 
for their beloved stars in concerts. Grossberg (1992) considers this emotional attachment 
as “distinct sensibility," which refers to a special relationship between audience and 
cultures in which the pleasure of consumption is superseded by an investment in 
difference. However, the emotional attachment is most often seen as pathological rather 
than distinct sensibility. Fans are maligned as "a scandalous category" (Jenkins, 1992), 
and fandom is seen as potentially, if not definitely, deranged, irrational, violent, and 
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even destructive. This is best captured by Jensen's observation that fans are represented 
as frenzied and hysterical people in many popular and scholarly accounts of fans and 
fandom. (Jensen, 1992) 
Jensen (1992) notes that two types of pathological fans appear in popular and scholarly 
accounts of fans and fandom. The “obsessed loner," under the influence of the media, 
has entered into an intense fantasy relationship with a celebrity figure. These individuals 
suffer from a disease of isolation. They "achieve public notoriety by stalking or 
threatening or killing the celebrity" (Jensen, 1992: 11). Iconic foreign examples are 
Mark David Chapman's killing of his favorite ex-Beatle John Lennon in 1980，and John 
Hinckley's shooting of the U.S. President Ronald Reagan in 1981 to gain the attention of 
actress Jodie Foster. (Caughey, 1984) 
The other type of image is that of “a frenzied or hysterical member of a crowd，，，and this 
image predominates the discussion of music and sports fans. Suffering from a contagion, 
this type of fan includes either "the screaming and weeping teens at the airport 
glimpsing a rock star, or the roaring, maniacal sports fans rioting at a soccer game" 
(Jensen，1992: 11). 
The conceptualization of fandom as pathological is consistent with the etymological 
origin of the word "fan". The Oxford English Dictionary notes that "fan" originated 
from "fanatic", which describes a person who shows excessive forms of religious belief 
and worship, or more generally, is filled with excessive and often mistaken enthusiasm. 
As the abbreviated form of fanatics, "fan" first appeared in the late century in 
journalistic accounts of the followers of professional sports teams, especially in 
baseball.i2 
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The stigmatization of fans has its tradition, but etymology surely does not give a full 
account of the pejorative associations of fandom. Comparing fans with aficionados, 
Jensen (1992) suggests that the stigmatization of fans is based on two crucial aspects, 
namely "the objects of desire" and "the modes of enactment". Aficionados, carrying a 
connotation of normalcy, appear to be attached to elite and prestige-conferring objects of 
desire. On the contrary, the attachment to popular and mass-mediated objects is fandom, 
which is dangerous and deviant. This distinction between aficionados and fans according 
to the status of desired objects involves a cultural hierarchy. 
"The objects of an aficionado's desire are usually deemed high culture ... Apparently, if 
the object of desire is popular with the lower or middle class, relatively inexpensive and 
widely available, it is fandom (or a harmless hobby); if it is popular with the wealthy and 
well educated, expensive and rare, it is preference, interest or expertise" (Jensen 1992: 
19). 
Through shared cultural interests and practices, the fans of popular idols construct 
coherent identities for themselves. Their fan experiences, nonetheless, are not exactly 
the same, but fall into different types with reference to the negotiation of the social 
stigma of fandom. This is elaborated from the fact that people always strike a balance 
between self-image and public image in interactions with other people to assume 
successful social identities (Jenkins, 1996).'^ Some fans may strive not to identity with 
the undesirable stereotype of fandom by repressing their love for star images to avoid 
the explicit presentation of fan identity, even though they privately display intense 
emotional attachment to popular star images. Other fans may intentionally present or 
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easily identity with the image of crazy fans for the acceptance and reinforcement of 
personal conceptions of their selves that are similar to the negative stereotype. 
Encompassing a Youth Identity 
The stigmatization and social categorization of fans involves power politics in which the 
cultural hierarchy that distinguishes depreciated popular culture from high-class 
aesthetics is always outstanding. The cultural hierarchy then brings out the power 
relations between subordinate youth and authoritative adulthood, which leads to the 
discussion of the possible empowerment of youth through their participation in fan 
culture, which is seen as an alternative culture. 
Youths are addressed by adults as a social group that should be under guidance to 
prevent depravity. ^^  Very often, youths are stereotyped as troublemakers and a 
problematic generation who should act with adult values to become decent people. They 
should be hardworking and invest in education to acquire certain cultural tastes and 
competencies, which produce a social return in terms of better job prospects and higher 
socioeconomic positions. 
Youths make up a large percentage of idol worshippers (Ma, 1980; Frith, 1983; Chan & 
So, 1992; Leung, 1999), especially in popular and rock music culture (Frith, 1983; Roy, 
1994; Willis, 1990). Stereotypical impressions of crazy screaming and emotional chaos 
contradicts traditional authoritative adult values. Moreover, apart from their high 
symbolic capability to construct meanings and values in the actual usage of star images, 
(Willis, 1990) young people easily view stars as significant others, although the stars are 
often criticized as depraved persons in the eyes of adults. Young people are thus thought 
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to be engaged in narcissism and the imitation of improper behavior. All of these factors 
give grounds for the establishment of idol worship as a site whereby the values of youth 
clash with those of adults. 
Through participation in debased fan culture, there is a celebration of an alternative way 
of dealing with adults' expectations and the reinforcement of youths' subordinate status 
in society. Idol worship easily resonates with the common desires, feelings, and 
experiences of youths in a shared public language, and thus facilitates the image that a 
youth identity is shared among young people. Being idol worshippers, young people 
enter into a domain of cultural activity of their own making which is a potential source 
of empowerment in struggles against oppressive ideologies and the unsatisfactory 
circumstances of everyday life (Grossberg, 1992). However, such struggles mainly 
happen at the affective level, and the construction of a youth identity by way of affective 
struggles is fragile for fan culture, unlike traditional subcultures in which the subcultural 
members conspicuously express resistance or oppositional ideology to the dominant 
culture through the bricolage of symbols (Clarke et al. 1997; Hebdige, 1979). 
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A Review of the Study 
Fan culture gains little attention in academic studies, although its notoriety is a 
commonplace in everyday discourse. The available studies mainly focus on either media 
text fans such as Trekkies (who are fans of the various Star Trek television series and 
movies) or the gender-related passionate enjoyment of stars, neglecting the relationship 
between the consumption of media images and people of a specific age group — youth, 
who are commonly regarded as the most enthusiastic in worshipping stars. Challenging 
the persistent delegitimization of fan culture and its perceived harm to the youth, this 
paper will pay special attention to the significance of the semiotic productivity displayed 
in idol worship to young fans' identity construction. 
Chapter 3 will first discuss the methodological approach of the study. As the meanings 
produced from star images by fans are the focus, in-depth interviews and participant 
observations were chosen to collect fruitful information for qualitative analysis. The 
sampling and brief description of informants, their observed activities, and what the 
qualitative methods fail to do will be presented. 
Following the conceptualization of young fans as productive audiences, Chapter 4 will 
investigate the meanings which are related to self-conceptions that fans can produce 
from their beloved star images. The love for a particular star image is not instinctively 
emotional because fans can see what they value in the star images. The love for and 
depiction of stars are further categorized into three major modes of emotional 
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attachment to show that different kinds of self-reflection can be found in idol worship, 
and that they construct the self-identity of a fan in various practical ways. The love for 
particular star images is not only a matter of taste, but also acts as a tool for expressing 
and deepening the personal uniqueness. 
Chapter 5 will turn away from the individual differences of fans to view them as a 
collective. It will examine what fans intend to perform when they present coherent 
identities, especially at stars' public performances. Fans generally perceive the social 
stigma of fandom with which they must negotiate, and it forces them to always 
strategically present their identification with fan culture before other people. In this 
respect fans are divided into three large groups. Through discussion of these three 
groups, this chapter also investigates the incorporation of the social stigma into 
individual identity. 
The chapter will also discuss a potential construction of youth identity. Echoing with the 
social position of youths, subordinate fan culture seems to be particularly attractive to 
young people. The youthful values and beliefs shared by fans in idol worship in turn 
provide young people with affective struggles against authorities, and sometimes 
provide them with empowerment. 
Finally, chapter 6 argues that idol worship encompasses various complicated identity 
construction projects that facilitate the development of self-conceptions. However, we 
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should not forget that the available star images are all provided by the very commercial 
music industry. Idol worship is always a fairly commercialized and organized culture, 
although fans are free to produce meanings within the structured polysemy of star 
images. Fan culture seems to locate young fans as consumers within hyperconsumerism. 
This leads us to think about to study fan culture by way of production analysis to 
investigate the manipulation of commercial calculation of fan culture. This also helps us 
to pose questions about traditional subculture theory, which places much emphasis on 
subcultural values in relation to the dominant ideology. 
1 The Jenkins (1992) study of the Trekkies, the fans of Star Trek, is an example. 
2 Dyer's studies of some stars are criticized for considering audiences as spectators. 
(Mayne, quoted by McDonald in Stars) They overemphasize how stars in media texts 
can construct positions that limit how they can be understood and interpreted. This 
ignores the diversity of meanings that audiences can actively construct. 
3 The gaps here refer to the excessiveness of popular texts. In his study of Madonna fans, 
John Fiske found that the image of Madonna is “a site of semiotic struggle between the 
forces of patriarchal control and feminine resistance, of capitalism and the subordinate, 
of the adult and the young" (Fiske, 1989: 97). 
4 Social types are the "shared, recognizable, easily grasped image of how people are in 
society" (Dyer, 1979: 47). 
5 This echoes Frith's words. "The usual theory is that the star is an extraordinary fellow 
who brings excitement and glamour into the lives of his fans, ordinary people, but the 
process works the other way around too: stars, dull professionals, are made glamorous 
by the imagination and wit and excitement of their fans" (Frith 1983:264-5). 
6 All three of these categories can be found in one kind of, or combinations of, the 
various star-fan relationships that are discussed in chapter 4. 
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Jenkins' study of the Trekkies also reminds us that popular fan culture is a 
"scavenger" culture built from poached fragments of many different media products, 
"intertwined into a coherent whole through the meanings the fans bring to those 
fragments and the uses they make of them" (Jenkins, 1992: 232). 
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8 In their study of audiences of Dallas, Liebes and Katz (1993) demonstrate the 
collective meaning-making of the same popular text. They show that audiences negotiate 
with the text and retell the episode of Dallas at different levels of narrative structure 
related to their cultural backgrounds. This is a good reference for us to legitimate the 
fact that group members who share common understandings and experiences of life can 
make similar interpretations and evaluations of media texts and images. 
9 Berger and Luckmann (1967) also point out that we live in "multiple realities". 
Imaginary social worlds co-exist with our everyday life. 
la By "intrinsically social," Jenkins (1996) means that identity arises from the 
interaction with other selves, continually and temporarily fixed, and re-fixed by social 
and cultural context and structure. 
“ T h e r e is no necessary chronological sequence between the two ongoing opposite 
"moments of identification" in the process of identity construction (Jenkins, 1992). 
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"If the term ‘fan’ was originally evoked in a somewhat playful fashion and was often 
used sympathetically by sports writers, it never fully escaped its earlier connotations of 
religious and political zealotry, false beliefs, orgiastic excess, possession, and madness, 
connotations that seem to be at the heart of many of the representations of fans in 
contemporary discourse" (Jenkins, 1992: 12). 
Jenkins reworks the idea that Goffman (1969) put forward: "Individuals negotiate 
their identities within the interaction order. Mobilizing interactional competences within 
situational ('framed') routines, individuals present an image of themselves - of self - for 
acceptance by others. In my terms, this is the internal moment of the dialectic of 
identification with respect to public image. The external moment is the reception by 
others of that presentation: they can accept it or not. Individual identity is generated in 
the relationship which is struck between self-image and public image" (Jenkins, 1996: 
71). 
14 Cohen (1997) and Young (1997) specifically attribute to media coverage a central 
role in the creation and sustenance of perceptions of youth deviancy. 
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CHAPTER 3 METHODOLOGY 
Following the theoretical perspective of fandom that was proposed in the last chapter, 
the central concern of this paper asks is how the consumption of star images contributes 
to the identity construction project of young fans in Hong Kong. In-depth interviews and 
the observation of participants provided information for the investigation. 
Interviewing Fans 
Selection of Interviewees 
Among media figures, popular singers are the most significant in Hong Kong. They 
appear in all types of media and people always recognize some of them. Their music and 
music videos are broadcast on radio and television. Movies, television series, and 
advertisements feature them. Magazines use their photos on covers and publish their 
news stories. In entertainment shows, beauty contests, women and children's programs, 
fund-raising activities, as well as government promotion campaigns (for example, during 
elections), popular singers are often the main performers or representational figures. 
There are also hundreds of official and unofficial web sites that are devoted to Hong 
Kong pop singers. 
With respect to their popularity as young people's idols in Hong Kong, (Chan & So, 
1992; Leung, 1999) this paper therefore focuses on the fans of pop singers. Unstructured 
interviews with 30 young fans of different popular singers were conducted from March, 
2000 to April, 2001. The selection of fans of different stars helped to validate the 
argument that the perception of star images, and not their dominant ideology，is 
paramount, as fans read self-identity-related meanings from star images. 
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The interviewees were identified according to two criteria. Firstly, potential interviewees 
had to show emotional attachment to，and the intense consumption of, at least one local 
popular singer. All of the interviewees agreed that their beloved singers gave them "very 
special feelings" and that they "love them" (jungyi,鍾意）or “love them very much" (ho 
Jung yi,好鍾意).They interchangeably used "artists", "singers", "stars", and "idols" to 
depict their beloved popular singers. The fans not only liked most of the particular 
singers' songs, and collected their CDs, but they had also attend their concerts and 
entertainment shows, seen their movies, watched/kept records of their TV 
programs/radio programs/ news reports, collected their photos/posters, had written 
letters to them, met them in public promotional activities, joined fan clubs, and/or 
engaged in star-related fantasies. 
Secondly, as the title of this paper suggests, potential interviewee had to fall into the 
social group of youth. However, "youth" is deployed here as a general term that refers to 
a broad and non-specific younger generation, which includes children, adolescents/ and 
young adults (Sebald, 1984: 6).^ The interviewees were thus selected from a fairly wide 
age range of 11 - 2 5 . 
The interviewees were either located in the fan clubs that were observed (refer to the 
next section, Observing fans as Participants) or introduced by their friends. Whilst the 
former group was located by the mentioned criteria, the latter group was perceived as a 
collection of fans in the eyes of their parents, teachers, or friends, largely because of 
their explicit love for particular stars. People who showed strong emotional attachment 
to, and intense consumption of, star images but did not regard themselves as fans were 
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also interviewed, because the denial promised to disclose the social stigma that they 
perceived, which in turn promise to enhance the study of the development of self-
identities and the identification with fan culture. Before any formal interviews were 
conducted, brief chats with the potential interviewees ascertained whether they matched 
the sampling criteria. 
The Profile of Interviewees 
Almost all of the interviewees were aged between 12 and 24，with the two youngest 
being 11-years-old and the eldest being 25, which fall out of the usual age group located 
by many local researches as the social group of youth. (Chan & So，1992; Breakthrough, 
1994; Leung, 1999; Wong，1999) The two youngest girls studied in primary six. 
Eighteen of the interviewees were secondary school students. One boy studied at the 
Hong Kong Technical College. Two of the interviewees were undergraduates. The 
remaining seven were working youths who had either finished their secondary education 
or first degree, or had dropped out of school after form three (Tables 3.1 & 3.2). Nine of 
the interviewees were fan club members or fan club ex-leaders. Seven wanted to join fan 
clubs but had not largely because of family objections. Differences between fan genders 
are not of this paper and as many of the male fans who were contacted were reluctant to 
be interviewed, the ratio of females to males was high. Any difference in the 
consumption of star images arising from gender issues should therefore be considered as 
the possible subject of further study. 
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Table 3.1 Profile of Interviewees 
Interviewee Age Education Level Sex Favorite Pop Fan Club 
/ Working Status Singer(s)** Membership"* 
Amy A. 11 Primary 6 (B1) * F Miriam Yeung -
Angel A. 11 Primary 6 (Bl) F Miriam Yeung -
SumY. 12 Form 1 (Bl) F Gigi Leung -
Vivian K. 12 F o n n 2 (Bl) F Joey Yung, Any Lau Wanted to join 
YanK. 13 F o n n 2 ( B l ) F Miriam Yeung -
Winnie L. 13 FormS (Bl) F Joey Yung, Gigi Wanted to join 
Leung 
Jason L. 13 Form 3 (B2) M Elle Wanted to join 
Kit T. 14 Form 4 (B5) M Elle, Gigi Leung Yes (Elle,s); 
Wanted to join 
(Gigi’s) 
Tina T. 14 Form 4 (B5) F Elle, Gigi Leung Yes (Elle's) 
Ivy A. 15 Form 4 (B5) F Nicholas Tse Want to join 
Crystal Y. 16 Form 5 (B5) F Eason Chan, Yes (Nicholas')； 
Nicholas Tse Wanted to join 
(Eason,s) 
Ming C. 16 Form 5 (B5) M Andy Hui -
Christie C. 16 Form5 (Bl) F Nicholas Tse Yes (leader) 
Kitty C. 16 Form5 (Bl) F Nicholas Tse Y ^ 
Saline T. 16 Form 6 (B3) F Andy Lau, Kion Wanted to join 
(West Life) 
Hei Y. 17 Form 6 (B3) F Sammi Cheng -
Yi L. 18 F o n n 7 ( B l ) F Nicholas Tse -
Swing L. 18 F o n n 7 ( B l ) M Nicholas Tse, Chan -
Yi Ching, 
IvyT. 19 Form7(Bl ) F Leon Lai, Nicky Wanted to join 
(Weast Life) (Nicky) 
Yung T. 18 F o r m 7 ( B n F Faye Wong -
Samuel C. 19 Hong Kong M Joey Yung Yes 
Technical College 
Derek C. 20 Undergraduate M Miraim Yeung -
Vikki K. 20 Undergraduate F Miraim Yeung -
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Leung C. 19 Technical Institute M Leo Koo Wanted to join 
& Working 
Karen C. 22 Working (F5) F Amanda Li Yes (ex-leader) 
Maggie C. 22 Working (F5) F Sammi Cheng Y ^ 
Amy C. 23 Working F Aaron Kwok Yes (ex-leader) 
(Undergraduate) — 
Peggy C. 23 Working (F7) F Leon Lai -
Teenie C. 23 Working (F7) F Leon Lai -
Tai L. I 24 I Working (F7) M Faye Wong -
Note: *The parentheses are either the banding of the schools in the period of data 
collection or the education level of working youths. 
the most favorite singer and the next favorite (if any) are shown. 
do not join fan clubs for various reasons. They may never think ofjoining, or 
may simply resist it because of bad impression offans or because their family does not 
approve, etc. 
Table 3.2 Summary of the Profile of Interviewees 
By Education Level No. of By Sex No. of By Fan Club No. of 
/ Working Status People People Membership People 




Form 1-3 students 5 F 22 Club 6 
members 
Form 4-7 students 13 Wanted to 7 
join but could 
^ 
Tertiary Institution Students/ 3 Non-members 14 
Undergraduates 
Working Youths 7 
30 30 30 
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The Interview Questions 
All of the interviews lasted for at least 45 minutes. The interview questions were derived 
from the theoretical view of productive fans as discussed in Chapter 2 to investigate the 
use of star images for the production of identity-related meanings with reference to the 
Fiske (1992) categorization of fan productivity. 
For semiotic productivity, questions revolving around the meanings that the fans 
produced from their favorite star images and how those meanings were related to their 
social identity and social experiences were asked. This included explorations of the 
fantasies and dreams of beloved stars. Particularly, questions aimed at examining 
whether the fans connected their identification with fan culture with the sharing of a 
youth identity, and if so, how they related the constructed youth identity to their self. 
For enunciative productivity, the ways in which interior semiotic meanings were 
presented by the fans in the interviews were specifically noted to study the relation of 
the consumption of star images and fan identity (and the membership of fan clubs) with 
self-conceptions. Whenever possible, short chats with the interviewees' relatives, 
teachers or friends were also conducted to collect more information about whether the 
interviewees presented themselves as fans, and how they presented their love for 
particular stars in everyday life. The examination of enunciative productivity was 
especially useful for illustrating the experienced social stigma and its effect on identity 
construction. 
For textual productivity, the interviewees were asked to bring collections of such spin-
off products as posters and photo-cards, and scrapbooks of photos and newspaper 
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cuttings about stars, etc. The texts that were produced indicated the significance of star 
images to the fans and to the development of their social identity. 
Table 3.3 A List of General Interview Questions 
Studying Semiotic Productivity 
1. How do you describe your beloved pop singer? 
.2. How do you see your connections with the singer? 
3. Do you think that the singer is similar or different to yourself, including who you are, 
what attributes you have, who you wish to be or what directions you prefer to do, and 
what you consider as your defining values? 
4. What are your fantasies/dreams about your favorite stars? What do you see/say/do in 
the fantasies/dreams? 
5. Why do/don't you think that idol worship is a youth activity? 
Studying Enunciative Productivity 
1. How do you describe a fan? 
2. Do you regard yourself as a fan? Why or why not? 
3. How do you communicate your love of the pop singer with other people? 
4. How do other people think of you when you disclose your love of the pop singer? 
5. Why did/haven't you joined the singer's fan club? 
6. If you have, then do you mind your friends knowing you as a club member? Why? 
7. What do you experience in the club? 
Studying Textual Productivity 
1. Why/how long do you keep these photos/newspaper cuttings? 
2. What kind of photos/news reports do you keep? Why? 
3. What are the photos/newspaper cuttings/scrapbooks used for? 
As requested by the interviewees, the interviews were not all conducted in their homes 
or private rooms, although these were assumed to be very informative for understanding 
the importance of star images in fans' life. Some interviews were conducted in public 
playgrounds, schools, churches, or canteens. It seemed that the lack of standardization of 
the interview environments would make the analysis of narratives more difficult, but the 
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different contexts actually made the contribution of social and cultural discourses to the 
construction of the fan identity and the struggle to identify with the social stigma more 
conspicuous. The context wherein the interviews took place will be stated whenever 
applicable in later chapters. 
The interviews were then turned into transcripts, which included silences, emphasis, 
pitch, repetition, and facial expression, for later qualitative analysis. As the interviews 
were carried out in Cantonese, the English transcriptions reproduced here can only be 
written to approximate the original. Whenever important slang or argots were 
encountered, the Putonghua pinyin system of Chinese was employed. 
Observing Fans as Participants 
A bigger picture of fans is realized by observing their collective behavior in cultural 
activities, especially their favorite stars' performance. I joined two fan clubs during the 
research period, the "Joey Yung International Fan Club" and “Leon Family” of Leon Lai. 
The two fan clubs were selected for the following reasons. 
(1) Joey had been a star in Hong Kong for only two years, but had attracted a number of 
young fans in that short period. Moreover, she appeared in many different activities that 
could be participated in and observed. 
(2) Leon, being one of the "Hong Kong's Four Pop Kings," had already attracted a large 
number of fans from different age groups. The observation of Leon's fans and the 
organization of his well-established fan club was thought to be complimentary to that of 
Joey's newly founded club. 
3 0 
Information about fan club activities was gained from Joey's fan club leaders and the 
newsletter of Leon's fan club. The working schedule of popular singers published in 
newspapers was also checked so that important activities would not be missed. 
Concerning the point that live concerts are "ritual occasions for celebrating group 
solidarity" (Sardiello, 1998), both singers' personal concerts and competitive award 
presentation concerts were major activities at which fans' collective behavior could be 
observed (Table 3.4). 
Table 3.4 Activities Participated and Observed 
Date Location Activities Organizer(s) Brief Description 
19/11 HK Joey Yung EEG, H2O+, Joey's first personal concert in HK 
/2000 Coliseum Concert etc. Coliseum. The fan club leader told 
me to attend. As concerts in the HK 
Coliseum signify the success of pop 
singers, Joey's fans were 
particularly joyful and enthusiastic. 
07/01 The Peak Fund- United Leon Lai was the ambassador of the 
/2001 raising Nations activity. A letter from UNICEF and 
walkathon Children's the Leon Family invited fans to 
Fund join. The activity indicated whether 
(UNICEF) a star could affect the philanthropic 
behavior of fans. 
14/01 HK JSG's Television Asked to join by a fan club leader. 
/2001 Coliseum annual Broadcast As an insider, how fan club 
music award (TVB) members act to support their 
presentation beloved stars in a competitive 
concert award presentation could be 
experienced and observed. 
19/01 HK "The Ten Radio As above, but this time, I went by 
/2001 Coliseum Best Television myself. The whole concert and the 
Chinese Pop Hong Kong fans as a whole were observed from 





21/01 Discovery Joey's New Jolly Shandy A promotional activity. Fans lined 
/2001 Park CD's & Discovery up for Joey's signature. Selected 
release Park club members played a war game 
gathering with Joey. Face-to-face contact 
with the idol and the subsequent 
behavior of fans was observed. 
11/02 Metro Joey's New A CD shop & As above, but no war game. 
/2001 City Plaza CD's Metro City 
release Plaza 
gathering 
16/06 Metro Opening H2O+ Asked to join by a fan club leader. 
/2001 City Plaza ceremony of Joey was the star spokesperson of 
the H2O+. By “accident,’，the 16!卜 of 
cosmetics June was Joey's birthday. The 
chain shop collective emotional attachment of 
H2O+ & fans was even more radical. The 
celebration commercial manipulation of fans' 
of Joey's emotion could be observed. 
birthday 
Data collected in the forefront participation in the selected activities not only 
substantiated the information provided by the interviewees, but also enabled a detailed 
description about the formation of the collective identity of fans through the explicit 
presentation of their love for, and support of, stars. Regarding the social stigma of the 
hardcore "crazy and addicted" fans, the effect of the stereotypical impressions on 
individual identity could also be analyzed by integrating these observations and the 
individual interviews. The question of whether the incorporation or denial of the 
collective image of fans, or any struggle between the two, gave rise to an internal 
division within the larger categorization of fans. To make stronger arguments 
concerning struggles, news reports about the activities were also examined as auxiliary 
references to evaluate the framing effect of the media on the stigmatization of fan 
culture. 
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Most importantly, by combining the observations with the individual interviews, the 
shared social location of the fans became conspicuous. This indicated the ways in which 
the youth identity that is facilitated in fan culture can empower fans, which in turn 
highlights the affective struggles against oppressive authoritative ideologies. 
Lastly, it should be pointed out that I did not disclose my identity as a researcher in the 
fan clubs except when I invited target fans for further interview. The argument holds that 
the fans might have taken a long time getting used to being observed, but the time that I 
could use to become friends with them was not long enough. I could only meet them in 
several special activities. The disclosure of my identity as a researcher could possibly 
have affected their behavior and presentation of fan identity. On the other hand, my 
hidden identity facilitated my experience of the social stigma that subjectively acts upon 
fans. I was more sensitive to the many discourses that contribute to the stigmatization of 
fan culture and the struggles over whether or not to become a fan. 
1 According to Sebald (1984), adolescence is not necessarily a universal phenomenon, 
and some societies have youth but no adolescence. In industrialized societies, youths and 
adolescents are merged. 
2 As a sociologist, Wong (1992)，in line with Tarn (1989) and Wong (1995), also agrees 
that the meaning of "youth" is a result of social construction and reconstruction. The 
categorization of youth by means of age is so general that it ignores the effect of 
changeable cultural connotations and power manipulations in a social structure. The 
three interviewees who were out of the particular age group therefore should not be seen 
as absolutely invalid cases. They were chosen because of their intense consumption of 
star images and for the sake of testing their sharing of a possible youth identity that 
might have been constructed in, and facilitated by, fan culture. 
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CHAPTER 4 FROM SPECIAL FEELINGS FOR A STAR TO PARA-SOCIAL 
INTERACTIONS WITH A MODEL: 
THE INTERNAL CONSTRUCTION OF SELF-IDENTITY 
Fans are productive audiences. The inevitable distance between popular stars and 
common people as well as the openness of star images provide fans with imaginary 
spaces to produce different meanings. The identification with a favorite star helps a fan 
to organize their self-conceptions because the star image acts as a condensed and 
idealized figure that projects values and specific types of perfect models for the fan to 
incorporate into their life. The identification sustains and re-constructs the self-identity 
of the fan through internal self-reflection and through the performing of social roles in 
para-social interactions with the favorite star in an imaginary social world. The 
emotional attachment to a particular star therefore acts as a tool for strengthening and 
expressing personal uniqueness. 
This chapter investigates the meanings related to self-conceptions that fans produce from 
their beloved pop singers by exploring their descriptions, affections, dreams and 
fantasies, and imaginary interactions with the singers, and most importantly, by 
identifying the similarities between fans and their perceptions of idols. Three major 
types of identity-related meanings can be identified based on Caughey's three major 
types of pseudo-social interactions with media figures/ which are treated as ways of 
performing personal narratives, and re-defined as types of para-social interactions with 
stars in which fans practice their refined values and beliefs. 
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A Preview of Identity-related Meanings 
One fan of Leo Ku said: "You know Leo's nice character by his foolish and cute face ... 
I like him because he is upright ... Leo impresses me by his genuineness. He does not 
pretend. He speaks from his heart. When he gets awards, he is so courteous that he 
thanks all the people who help and support him . . . H e once performed well in a film as 
an upright policeman. But he does not look like a policeman ... I do not like police 
because they are impolite!" 
Identity-related meanings could be identified in the descriptions of idols and the 
affection displayed towards them. These descriptions and this affection expressed the 
fans' identification with the qualities of stars and the projection of them onto the star 
images. They help fans to develop self-conceptions by reflecting the types of people that 
they want to love and make friends with, the types of body image that they like, and 
what achievements they want in their careers and so on - all of which are related to 
different domains of social life, and which represent the types of people that they want 
to be. 
The identity-related meanings produced from idealized star images by fans can be 
categorized into different types, with reference to the personal narratives found in the 
three main domains of life, namely: romance, friendship and work. Fans display specific 
descriptions and affections in each category. Corresponding to each category of identity-
related meanings by domains of personal narratives, fans are engaged in different types 
of imaginary social relations — that is, para-social interactions with idols such as dreams 
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and fantasies. With reference to the pseudo-social interactions described by Caughey 
(1984)，para-interactions transform the relatively static self-conceptions developed in the 
identification and projection of stars into a "kind of artificial role playing involving the 
complex processes of ‘identification，”. By more active role-playing, fans recognize 
different kinds of models and roles, and further develop wishes, aesthetic preferences, 
desirable values and beliefs and so on，all the while re-constructing their respective 
individual identities. Strictly speaking, even if some fans have face-to-face interaction 
with stars, they only know the stars very partially in their life domains of work, but not 
as ‘‘real，’ people. Table 4.1 contains a summary of the categories of identity-related 
meanings and their significance in identity construction. 
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Table 4.1 A Preview of Identity-related Meanings Across the Three Domains of Personal Narrative 
Significance in Identity Romance Friendship Career 
Construction 
Description of Self-reflection & Handsome, Beautiful, Lovely Friendly (affable, nice, caring, Talented, Hardworking, 
Idols: Identification with (nice), Distinguishable voice naughty, playflil, trusting), Independent, Enthusiastic, 
Outstanding desirable qualities and Happy, Sincere (genuine) Skilled, Outlook (beautifully 
adjectives used by capabilities standard), Good-mannered 
fans (sincere, courteous, upright) 
Affection & Projection of self Adoration Appreciation(contrast with Admiration 




Identifiable Role-playing in > Adoring but concealing the > Appreciating the idol's > Admiring the idol 's special 
Consumption imaginary social world affect of love personality capabilities and qualities 
Style & > Particularly loving the idol's > Showing strong love and > Intensely consuming media 
. & Enhancing the appearance hatred of stars products selling perfect models 
Para-social development of > Intensely consuming > Most are fan club members > Perceiving the idol as an 
Interactions with self-conceptions romantically structured spin-off or “following fans” alter ego, not only as a passive 
Idols: What fans continuously products of the beloved idol > Some playing and joking object to be adored or made 
do in idol worship > Paying special attention to with the idol face-to-face friends with implicitly 
& what happens in| the dress, make-up' and love 
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their dreams, Ithe dress, make-up' and l o v e > Treating the idol as if they > Conspicuous-ly thinking of 
fantasies, and affairs of the idol were a common person the idol as a learning model 
para-face-to-face > Dreaming and Fantasizing > Valuing the idol's concern > Taking the success and 
encounters that the idol will talk with and about fans' affairs setbacks of the idol's career 
do something for them > Sometimes showing off seriously 
> Possible sexual fantasies their meeting with the idol > (Treating the idol as a 
> Displaying no romantic standard of beauty for the 
fantasies about idol Beauty Model) 
> Being compensated for 
failure in social relations 
Ideal Model Disposition of desirable Romance Partner, Caring and Trusting Friend, Successful Career Model 
Represented by qualities and capabilities 
Idols & Making idols as possibly substituted when real Perceived personality similar to Representing and acting out the 
Models to learn from & lover appears other friends or to the fan fan's values and beliefs 
Possibly Acting them out 
Other Possible Reinforcement of gender of fan Possible antagonistic relations The admired idol may also be 
Significance in contrast with para-friendship a Beauty Model or treated as 
Identity such models as father, sister 
Construction etc., but the reasons for 
admiration & modeling effect 
the fan in a similar fashion 
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Adoring a Prince 
"Ooopsl He 's cool! “ - The Attraction of Appearance 
The appearance of pop singers is always among the first qualities to be perceived by 
audiences. This is especially true in Hong Kong, in which pop singers sing quite 
undistinguishable love songs. Whereas some fans may hate pop singers "selling good 
looks but singing badly", others clearly state that they are fascinated by the singers' 
appearances. The latter fans commonly describe their beloved pop singers as handsome 
boys or beautiful girls/chic ladies, adoring them as if they were princes/princesses in 
stories. When the perceived personality matches with their requirements for romantic 
partners, the stars more easily become figures of adoration. 
Although personality is also important to fans, appearance seems to be far more critical. 
In extreme cases, fans switch their love to other stars because their aesthetic preference 
changes. In junior secondary forms, two female fans liked Andy Lau and Leon Lai 
respectively because of their good looks. In upper forms, one fan turned to Kion 
(Westlife) and Ronan and the other to Nicky (Westlife) and Ronan. The two young girls 
straightforwardly explained that this was because they now found foreign boys more 
handsome, and most importantly, Andy and Leon were "growing older and older." In 
fact, the young girls almost screamed when talking about the appearances of their new 
idols. "Ronan is too handsome! His personality may not be very good. But taking the 
appearance into account only, he is a top-grade boyfriend". 
Consuming Lovers in Media Products 
Like fans engaged in other modes of emotional attachment to stars, adoring fans keep 
singers' CDs, news reports, posters, magazine photos and interviews, and record TV and 
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radio programs featuring them. They download singer portraits from the Internet as 
computer wallpaper. Such "mass media productions … a r e taken as personal 
communications" (Caughey, 1984). A fan club ex-leader recalled that "I collected 
Aaron's posters ... When I saw his posters before sleeping, (laughing but seriously), I 
slept sweetly. Yep. He is indeed very good-looking! He dances well. He is extremely 
handsome on MTV. I rewound tapes to see his MTV appearances many times. At night, 
I thought of his attractive looks on MTV before sleep". 
However, different from other modes of emotional attachment, the adoration of stars 
particularly involves regular and intense consumption of romantically structured media 
products such love songs and romantic MTV images, which powerfully build up 
different ideal romance partners for people to consume^ Fans would easily perceive the 
constructed lover images if they do not read through gaps in the polysemic images and 
escape from the dominant ideological control when listening to love songs and watching 
MTV. From time to time, fans temporarily take on the alternate personal and social 
identities of romantically structured media products, for example that of a lovely girl, 
and imagine being comforted by the "distinguishable voice" of a caring boyfriend, that 
is the singer. This is rather true in Hong Kong because the number of love songs 
composed and broadcast is extremely high, and they are much more popular than songs 
with other themes (Wong, 1999). As youths are often romance hunters, it is no surprise 
that Hong Kong pop singers are usually adored and fantasized about. In fact, the 
interviewees were, coincidentally, single when they were "in love with" their favorite 
stars.3 
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Dreaming of "My Self" in the Imaginary Romance with the Ideal Lover 
Adoring fans treat stars as portraits of ideal lovers, although they sometimes refuse to 
confess this fact. They carelessly express their intense love of the personal attributes of 
their favorite stars as if they are talking about boy/girlfriends. Showing strong interest, 
fans remark on the dress of stars and even suggest how the could make themselves up, 
which proves that they are mainly attracted to appearances. They are also much 
concerned about the love affairs of their beloved stars and make a lot of comments on 
related gossip. However, their attitudes towards stars' lovers are not the same, depending 
on the perceptions of the lovers and the intensity with which the fans adore their favorite 
stars. Some fans are quite happy, but others are very disappointed when they know that a 
star has found a partner. 
A male fan who had never engaged in a romantic relationship said that “Joey is 
attractive, hap ngaan yuen (合眼緣，which means "you like a person because you find 
them to match your taste) ... sincere, and easy to get along with. She is nice, friendly 
and gentle. She is 170cm tall. It's OK. But the height is not very important. Joey is a 
good romance partner. [That means she acts as a standard for you to find a girlfriend?: 
You, ve got it 70% correct, if not totally ... Sometimes when I do not see her, I think of 
where she is and what she is doing. I think of what Joey would do if she faced the same 
problems as me. She is my support. She encourages me to do better. And I should not 
disappoint her". 
Another fan viewed Elle as an ideal lover and said that "For me, she looks more 
beautiful than Miss Hong Kong ... She is a cheerful and well-behaved girl, I think ... I 
liked her when I first saw her ... (Showing me the collected magazines with Elle on their 
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covers and with her interviews inside) ... Long straight hair suits her better. I like her 
smiling face. Her curly-hair look is not good ... My ideal girl? She'd be better with long 
hair covering her shoulders. She has to be well-behaved. Character is important. She 
must not be a play girl. Her dress cannot be too trendy". 
Fans can meet with their ideal lovers in dreams, daydreams, and fantasies. They 
commonly fantasize about talking with the adored idols and dream that the idols do 
something for, not only "with", them (for example, go shopping and put signatures 
everywhere in the fan's home) even if they realize that this is only an imaginary 
romance. Some fans implicitly reveal sexual fantasies too, although they always feel 
embarrassed about this in front of strangers."^ 
The ideal romance partners in dreams and fantasies are projections of the types of people 
that fans want to love. An individual fan, engaging in an imaginary romance, substitutes 
themselves for the lover of the idol and reflects on the personal character, interests, 
aesthetic preferences and self-confidence that constitute self-identity. The fan thus 
sustains a consistent personal narrative, particularly in the domain of love, with an 
ongoing re-construction of the qualities of other people lovable to them by adoring the 
model. Moreover, the presentation of romantic dreams and fantasies to other people 
facilitates the conceptions of the self of an individual fan by other people. These 
conceptions can then be incorporated into the fan's self-conceptions. 
However, the identity-related meanings produced in fantasies and dreams involving the 
adoration of idols would be easily missed if the hindrance of the superiority of 
charismatic stars over ordinary people on the development of fans' intense adoration 
was not given special attention. The feelings of adoring fans always move between the 
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pleasures of fantasizing about star images to being imaginary lovers, and the pains of 
realizing the inapproachability of stars. In conversations, fans tend to conceal their 
adoration of stars and carefully shift the focus to the impossibility of having stars as real 
lovers. A fan who had never engaged in romance wanted to have a girlfriend and 
perceived the young female singer Joey Yung as a portrayal of his ideal. However, being 
aware of the superiority of stars, he always contradicts this perception and emphasizes 
that he can never know Joey in person, and that it is impossible for him to really fall in 
love with her. "Oh! I never think that I could be her lover. I am just a fan ... I am quite 
satisfied when I see her, and see her smile ... She is too distant. I can only daydream 
about dining with her. But I also fear that I will be so nervous that I could say nothing ... 
I am happy enough ... She has a different social circle . . ." 
A Form 4 male student said that "Gigi Leung is beautiful, nice, and has a sweet voice. 
For me, Gigi is the best girl in the world ... But I am not good enough to match with 
her ... Her height, hair …she is good on the whole. She is 174cm. Taller than 1. But I do 
not mind. Now, I am growing up, I am not so much shorter than her! [But she is older 
than you.] I do not mind too... But once in my dream, Gigi adopted me as her brother. 
And then we always chatted on phone …I think I am better suited to be her brother but 
not her lover'' 
When the Real Right Person Appears ... 
The adoration of stars as ideal romance partners can be lost. A reason is provided by the 
"substitute lover" theory. According to this theory, the imaginary lover disappears when 
a real lover arrives (Wan, 1996). One fan told how his love of his beloved singer 
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decreased very soon after he secretly fell in love with a schoolmate a year ago. He 
considers the schoolmate as a girl better than the singer now. Another fan, although 
claiming that it would make no difference to his love of the pop singer Faye whosoever 
was his real lover, indicated that his adoration changed into so-called "appreciation" 
after he met his present girlfriend and became more and more guilty of worshipping a 
human idol with respect to his religion. 
It is important to note that constructed boyfriends do not necessarily affect the choice of 
real lovers in the study of girls' constructed relationships with idols (Wan, 1996-7). 
Some fans admit that the "perfect people" they love are only projections. It is hard to 
find identical people in the actual social world. 
“If I have a girlfriend, she may not like Joey. The most important point for me when 
having a girlfriend is that I can get along with her. If she is not like Joey but she can get 
along with me，and care about me, it's good enough". 
A Re-Discovery of Gender 
The process of identity construction in adoration relationships is especially significant in 
the reinforcement of gender. When fans describe idols as physically attractive, the idols 
are always of the opposite sex, although they deny that treating a star of the same sex as 
an idol is problematic. Fans of a star of the same sex always intentionally and 
unintentionally prefer to emphasize the appreciation of other characteristics than 
physical appearance (this also accounts for the insignificant effect of gender on the 
engagement in para-friendships). 
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One male fan said that "Yep, I also like the English soccer celebrity Bekham. But it's 
different. You appreciate his football skills. He is handsome. But if you are a boy, it is 
strange to like him because he is handsome ... I do not collect his spin-off products. It is 
odd. If a girl does this, I accept". 
A fan showing his dislike of the singer Leslie Cheung said, "It is rumored that he is gay. 
He is a sissy. I cannot accept homosexual love". 
Two possible reasons account for the generality of heterosexual romantic fantasies 
among the fan interviewees. Firstly, they are heterosexual. Secondly, fans are afraid of 
describing homosexual romantic fantasies before others. Heterosexual romantic fantasies 
are consistent with the dominant heterosexual ideology in the actual social world. 
Whatever the reasons are, the present narratives provide evidence to show that cultural 
norms in the actual social world help to shape a fan's fantasies, their disclosure, and 
other people's perceptions of the fan, which all intensify and re-construct the personal 
narratives of individual fans. More importantly, the processes can be reversed as the 
imaginary social world and the actual social world are closely inter-related. 
Moreover, concerning disclosure, researchers have also discovered that it is more 
acceptable for females, especially adolescent girls, to overtly express romantic fantasies 
about beloved stars (Caughey, 1984; Wan, 1996) although "men also have such 
relationships though they tend to be more secretive about them" (Caughey, 1984). ^ This 
involves the perception, presentation, and construction of gender identity within a 
specific society. 
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Probable Development of Sexuality 
Emotional attachment to stars of opposite sex may be particularly significant among the 
younger fans who are at the age of puberty. This helps them to develop their 
identification with specific sexuality. A 23-years-old girl fan recalled that her adoration 
for handsome Aaron as a lover gradually turned into a kind of appreciation of 
capabilities when she grew up. On one hand, it was due to the fact that she met with 
Aaron but found that he was not as good as she imagined. On the other, it was also 
probably that the uncertainty about her own sexuality is resolved to some extent when 
she grew up. She needed not to have, or was unsatisfied with the identification with star 
images to re-confirm the female gender. In fact, the adoring fans should probably 
include more younger fans from lower forms than the older ones as they are located in 
different levels of development of sexuality. The styles of consumption and the level of 
the adoration for stars may also be different with respect to the age. They are not 
outstanding findings in the paper, yet the importance have to be highlighted. 
Wanna Make a Friend with the Idol 
Friendly Stars are Attractive too! 
Although stars' perceived personalities are not as significant as appearance in fan 
adoration, they are critical for arousing wishes to develop friendships with favorite stars. 
A girl or a boy living next door but not exceptionally beautiful or handsome can be very 
attractive to fans when the perceived personality of idols is found to correspond to the 
qualities held by friends with whom fans have a social affinity in their everyday life. 
These qualities include "friendliness", "happiness", and "sincerity". 
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Different from adoring fans, those fans who are attracted to stars' characters do not 
romantically fantasize about their favorite stars and seldom use such adjectives as 
"beautiful" or “handsome，，to describe them. Rather, they describe their outlook as 
"special" or "dressing in taste onstage" However, fans who wish to develop friendships 
with idols show hatred and love towards stars more explicitly and much more strongly 
than do adoring fans, as if they know much about stars, especially their idols, in person. 
One fan liked to make friends with sincere and happy people but hated hypocrites. He 
highly appreciated Miriam, his favorite singer, for her happiness, genuineness but 
disliked Aaron Kwok, whom he described as a fraud. "Miriam always smiles and makes 
me feel happy. I like happy guys .,. She is sincere. She is not a yuk nui (玉女，a young 
and beautiful girl) and never pretends to be. She is a da siu goo poh (大笑姑婆，A 
Cantonese slang phrase referring to “an always-laughing-woman.") ... Aaron lives an 
unpleasant life. He appears to be virtuous and sincere ... When he was selected as "the 
most favorite male pop singer", he pretended to cry ... I sympathized with his hard 
life”.6 
A fan of Sammi spoke up for her when hearing of my disbelief in Sammi's goodness. 
She said excitedly that "I want her to be my friend ... I think about what she will share 
with me when something bad happens to her. [Humorously] Maybe I can get exclusive 
news! ... Sammi is a sincere person. She does not make news for herself. [It was 
rumored that she competed with other singers to sing for the film Wu Yan.{《鍾無|g�)] 
Why does she have to compete with other singers? She should sing it. Anita Mui is too 
old. Cecillia Cheung sings like a goose. Too bad ... [Amanda Li complained that Sammi 
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took advantage of her ...] Amanda wants to gain attention! She is not as popular as 
before. No one loves her now!" 
Into the Illusion of Friendship 
Most of the fans who indicated their wish to develop friendships with stars were fan club 
members or fans who followed their favorite stars here and there (fans usually described 
the act of following a particular star by using the Cantonese word Apart 
from writing letters to the stars to "exchange" greetings and how things stand/ these 
fans tried to meet their favorite stars more often than other fans, with few exceptions. 
They tried to interact with their beloved idols as if those idols were ordinary people who 
had equal status with fans when they met face-to-face. These Fans thought that their 
idols were nice and caring. 
An ex-leader of Amanda's fan club said cheerfully that "Amanda is nice but a little bit 
naughty. We (fan club members) once went camping with her for half a day. At first, she 
was reluctant to go for lunch because she wanted to chat with fans for a longer time ... 
While she was dining with us, a woman and other people asked her to take photos. She 
did not refuse. But it should be her lunch hour time ... Another time, fan club held a 
karaoke gathering. Amanda could not help playing and singing. But it was sharing time! 
She was so playful that we could not control the situation. All fans rushed to her and 
took photos!" 
Being nice and showing care fans therefore helped to remove the boundary between 
superior stars and inferior fans and to develop a sense of closeness between them. The 
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friendly attitude of idols, using one fan's words, "makes the support of the idol 
meaningful and rewarding ... If a singer treats his fans badly, it is no point for the fans 
to support him . . ." Even if idols showed concern about the personal affairs of other fans, 
the friendly attitude was impressive. An interviewee raised the point that one idol's trust 
of fans, parallel to the trust found in friendship, was a main reason for her worship of 
that idol. 
The fan of Amanda said that "She is willing to talk with fans ... She remembers what 
fans told her although she has to think for some time to recall what was talked about. 
When she knows a new fan, she asks for his name ... Whenever she does not have time 
to stay behind after an activity, she asks fans not to wait for her. She once said that she 
could stay behind for five minutes only. But at last she stayed for half an hour and took 
photos with fans... She even cares about why a fan gets thin and their exams . . ." 
Calling her idol Eason by his nicknames “乂 San” (亞臣)and "fat boy", one girl fan said 
that "When Eason sees me [on public occasions], he chats with me, talks about what I 
said in my letters to him [although he never writes to reply]. He knows who I am ... My 
friends and I gan him very frequently some time ago and we worried that he might 
consider us as lazy and annoying. I wrote letters to him to share ... When I met him later, 
he told us that he did not think us annoying and encouraged us to study hard ... After I 
had finished my exams in June [last year], I went to Wan Chai Sports field with my 
friend to visit A San. He was acting on MTV with Joey Yung and Lily Ho ... We called 
him and he replied and gave us a smile. He neither minds us affecting his work nor 
blames for our annoyance. That day was my friend's birthday. I then asked him to write 
'Happy Birthday' in a paper. He did! I called my friend by phone and A San was willing 
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to chat with my friend for a while ... Eason treats everybody well ... His songs are good 
too ... Now, I like A San more [than Nicholas, my former idol]. He treats fans well. 
:How about Nicholas?] I cannot even approach him! He is always crowded by so many 
people." 
Whenever fans mentioned the occasions on which they saw their favorite stars, 
especially their first face-to-face encounters, they were excited. Nonetheless, no matter 
how much they considered their favorite stars as friends, the understanding of those stars 
in terms of their perceived characters was superficial and it could hardly compare with 
that of true friends. Fans and stars meet in concerts, promotional activities, and other 
occasions that are all a small part of the stars' working life. They do not see movies, go 
shopping, fishing, or swimming together. They do not share their everyday life with one 
another. Fans may be proud about meeting a superior star, but their knowledge of the 
real personality of stars is illusory. 
The girl fan of Eason clearly stated that she hardly treated him as a real friend 
comparable to other friends, although she tried to do so. ‘‘A San does not act like a 
superior star in front of fans. He chats, plays and jokes with them, and sometimes does 
something laughable just as my friends do ... He starts off chats with us (fans). He does 
not mind being playfully beaten by us too! ... But I do not have his phone number and 
do not know where he lives ... I cannot call him by phone to share and cannot see him 
whenever I want". Fans follow after stars but never vice versa. 
Developing Para-Friendships with Ideal Friends 
Fans treat their idols as ideal friends when they are intensely attracted by the personality 
of those idols. Through imaginary friendships with idols, fans further develop the 
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knowledge of the kind of people that they like. The imaginary friendship, being a kind of 
para-social interaction, is significant in identity construction with respect to the 
reinforcement of personal character and their social affinity of fans to some people, 
particularly when they falsely think that they are directly interacting with idols as real 
people in face-to-face conversations. The idols being treated as ordinary people are still 
perceived as star images (which is why the prefix “para” should be added before 
"friendship"). 
Fans who engage in para-friendships may write letters to stars and follow them here and 
there. They not only want to see their idols but also to develop a sense of closeness with 
them. Whilst fans think that rumors and negative news hardly affects their para-
friendship with their idols because "they understand the idols well," some of them may 
take the protection of their beloved idols from rumor as their responsibility. Fearing that 
their idols might be hurt, they sometimes protect them by showing strong hatred towards 
other stars who are thought to have slandered their idols. 
The personality of the beloved star may not be considered as "good" to some people, or 
even to the fan. However, the point is that the fan appreciates the perceived personality 
and easily establishes an emotional attachment to it. This is more conspicuous among 
student fans who seldom open themselves to different kinds of people to develop 
relations, which for them largely depend on whether two people have "feel." The 
emotional attachment to a friend-like star thus becomes a reinforcement of a fan's self-
understanding of their own personal character. For example, one fan considered both her 
idol Nicholas Tse and herself as egoistical and rebellious, and she easily established a 
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para-friendship with him and reinforced her self-perception even though she did not 
think that egotism and rebelliousness were good qualities. 
The reinforcement of personal character further increases when a fan finds that other 
fans of the same idol seem to share the commonality, when fans think that the idols are 
trusting to them however badly they are thought to behave by other people, or when the 
commonality becomes a rigid stereotype of other people. In such cases, the social 
affinity of fans to people with similar qualities becomes stronger and stronger. A girl fan 
of Eason always clashed with her parents and teachers because of her misbehavior. She 
turned Eason's trust of fans into a trust of herself. The para-friendship compensated for 
unsatisfactory relationships with other people, and reinforced her personal narratives of 
self. 
Meeting idols and joking and playing with them therefore means something more 
important to fans than an occasional showing-off would suggest. That is, fans can 
temporarily transform their worship of superior idols into para-interactions with 
seemingly equal friends. The transformation not only provide fans with the illusion that 
they are making friends with stars, but it does compensate some fans for their lack of 
actual social relations. Fans project qualities of ideal friends onto stars, even though they 
only meet on public occasions when the idols are working. 
"The Star is Disgusting!’，Antagonistic Relationships with Stars 
A fan who appreciated singers who showed unique styles angrily criticized a new singer, 
Rain. "She does not have her own style! She always imitates Kelly Chan. In a mini-
concert, she sang along with Kelly. She did everything that Kelly did when singing. If 
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Kelly eats shit, will you [Rain] eat it too? So cheap! She told reporters that she is 
acquainted with Kelly. But Kelly denied this. Stupid!" 
Fans not only have positive feelings towards stars. They can hate some stars when they 
are thought to behave badly in comparison to their beloved idols or to hold attitudes or 
values that contradict the fans' own. Although fans do not intensely consume the stars 
they dislike, or have imaginary arguments with them or watch their shows for the 
pleasure of hating them,^ fans show their hatred in everyday conversations with other 
people, and most often when their friends and family members compare their beloved 
idols to the disgusting stars. The fan of Eason angrily complained that the female singer 
Jenny Yan made news of him. "Jenny said that W San and other singers were playing too 
noisily and disturbing other people in plane! She is cheap. She was holding a concert in 
that period. She just wanted to promote it! My friends do not like her too". 
Generally speaking, fans engaged in admiring and adoring relationships talk much about 
their beloved stars, but when they talking about the stars that they dislike, they show less 
emotion. The strongest criticisms of stars come from fans engaged in para-friendships. 
Hatred, anger, and disgust lead them to elaborate an antagonistic relationship with stars 
(Caughey, 1984) which can be seen as the inverse of para-friendship. The ways in which 
fans consider stars as friends or as nasty people is parallel to the way in which they 
consider someone as friendly or nasty in the actual social world. 
Although not an exact reverse, the process of identity construction is similar to that of 
the para-friendship. The main significance of imaginary antagonistic relationships in 
developing self-conceptions and in reconstructing individual identities of fans lies in 
their allowance of expressing a more extreme hatred than can safely be expressed in real 
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social relations (Caughey, 1984:52). The development of self-conceptions and thus 
personal character is enhanced in the process of fans' differentiating their selves from 
those of other people in continuous comparisons. 
Admiration of Beauty, Career, and other Models 
Admiring Special Capabilities and Qualities 
Idols are sometimes thought to possess the desirable capabilities and qualities that fans 
value but do not have or that they sense in themselves and desire to develop further 
(Caughey, 1984). Fans easily feel admiration for idols when those idols are perceived to 
live in ideal ways according to capabilities and qualities that fans find desirable. The 
most admired qualities of stars include being "talented", "hardworking", "independent", 
"enthusiastic (in making music)", and "skilful" in singing, guitar-playing, music-
composing, and dancing. 
Those fans who engage in the admiration of idols differ from other fans in that they 
perceive their idols as their alter egos, their other selves, and not only as passive objects 
to be adored or made friends with. The personal narratives of admiring fans are 
transferred to idol images and vice versa through implicit and subtle identification and 
projection, in contrast to the explicit claims of adoration and para-friendship developed 
by many other fans. Admiring fans identify the capabilities and qualities represented by 
the idol images and hence they are eager to model themselves on their idols' attitudes 
and behaviors to live a better disposition of their existing values and beliefs. 
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Some examples will be given to illustrate this situation more clearly. One interviewee 
was attracted by his idol's courteous and hardworking attitudes largely because he 
considered them to be the attitudes that were needed to get along with people and to 
work. The girl who admired Nicholas Tse described him as “egoistical” and "rebellious" 
and depicted herself, but not her friends, as "naughty". Another Form 7 student also 
found that her own personality was similar to that of Nicholas Tse. She described herself 
and was described by her sister as independent. She appreciated how Nicholas "has 
worked without depending on his parents [who were also famous stars in Hong Kong]，，. 
She said that "Though he was widely criticized, I think that Nicholas is talented and 
really works hard by his own after his publishing the first few songs. He knows how to 
compose songs, play the guitar ... and I began to collect his CDs, photos and posters 
since then". 
Almost all of the admiring fans did not think that their idols were within reach, always 
leaving the boundary distance between superior stars and inferior fans undissolved. As 
the dreams and fantasies of, and thus the para-social interactions with, stars emerge 
within this gap, admiring fans easily idealize their favorite stars as perfect models, 
whereas other types of fan think that their idols have more shortcomings (which can be 
accepted), especially those fans who have developed para-friendships with stars. 
Learning to be a Beauty 
Whereas a singer's capability to sing a difficult song, or a high key note, or even to 
breathe silently when singing can attract admiration, (because the admiring fans cannot 
sing karkaoke in such a manner), the singer's appearance and body are also prominently 
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admired by female fans, yet with an absence of romantic fantasies. The idols are 
perceived as a standard of beauty. 
Similar to the intense consumption of romantically structured media products by adoring 
fans, admiring fans consume many carefully structured products selling idealized images, 
which are constructed as representation of perfect standards of different, especially 
physical, qualities. After listening to Gigi Leung's songs and watching her 
advertisements that promoted healthy distilled water, cosmetics and fitness, a young girl 
in Form 1 said that "I admire Gigi Leung's tall build and her beautiful white skin ... 
Everybody likes to be good-looking . . . A n ugly girl cannot find a man to marry ... 
Sometimes, I look at Gigi's posters and photos. I admire her beauty ... But I am not a 
bom beauty." Another Form 4 girl said that “I admire Gigi Leung and Kelly Chan's 
height." This girl likes playing basketball to grow taller. 
Setting up a Career Model 
Among the significant adjectives used to describe admired stars, there are a series of 
widely accepted qualities necessary for a successful career. The admired star is treated 
as a career model by fans. The case of a Leo Kii fan is worth mentioning in more detail 
here. His consumption of Leo clearly showed a process whereby a crucial aspect of his 
worth in work was transferred from the personal self to the media other. As the 
perceived good charactcr of Leo was representation by the values and beliefs that he 
holds, the carecr of Leo was joined to him, and Leo's succcss acted as a compensation 
for the fan's failure and unrealized dreams. The fan's belief that he did not have a eood 
career of his own therefore meant that he took Leo's carcer successes and setbacks 
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seriously and emotionally. The fan gained self-affirmation from Leo's career 
achievements and hoped to learn from him. When Leo faced problems in career, the fan 
wanted to encourage him face-to-face, and fantasized about what he would do if he were 
Leo. 
As the fan, drawing from his experience and education, believed that only talent and 
diligence led to better life and success, he at first said regretfully that “A star should gain 
popularity by talent, but not only by good appearance. I feel sorry that Leo and other 
talented and diligent singers are neglected in Hong Kong. There is only a 
commercialized and idol-wise popular music industry in Hong Kong! (Sigh) If I knew 
Leo's e-mail address, I would send him a mail to encourage him to work hard. We now 
have few talented singers like him!" 
The fan collected Leo's posters and CDs, even different versions of the same single, 
hoping that this would help the idol's CDs to occupy higher positions on the sales chart. 
He did not buy those CDs that were published by Leo's former music company, which 
sold them at very low prices. He thought that such CDs, which were collections of 
similar songs, deceived consumers and made his idol seem cheap. “I hate his former 
company ... Actually, when he once talked about his unhappiness about his former 
company in a radio interview, it seemed that I had experienced it by myself." 
He continued to express his feelings about Leo's career and his imaginary conversations 
with him. "When he got music prizes, I was happy. When he was the last one to get the 
prize in programs, I was happy. You know. If you are the last one to sing you take a 
great responsibility. People have high expectation on you. If you don't perform well, the 
show will be spoiled . . .He should do more promotion when he releases CDs. When his 
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latest CD is published, nobody knows . . . M y friends also like him . . . W e sometimes 
talk about how to help his career succeed, lets say, by proposing some promotional plans. 
I wonder whether it is useful to send him e-mails or not. I really want him to take our 
advice to do something . . . H e should invite more composers and lyrists to compose 
songs for him. His songs are good but too monotonous ... If I were Leo, I would be very 
down at this moment [because he is not as popular as before]. I want to encourage him. I 
thought about what to say if I had a chance to meet him. 'You should grasp your chance, 
your future. You should perform in more shows, frequently show up in media to gain 
higher popularity ... You should do something to improve your career'". 
Possibilities of Other Learning Models 
In their admiration of idols, fans attempt to describe their emotional attachment as 
corresponding to an actual social relationship whose emotional quality is similar to that 
which they feel for the idol. Apart from beauty and career models, other kinds of models 
with whom fans can imaginatively interact so that their self-identities are constructed are 
possible. One interviewee said that her father liked Nicholas Tse and viewed him as a 
son. Caughey (1984) also points out that one idol can be seen as a "father figure", and 
another as a “sister type，，.9 The admiring relationship mentioned here includes only the 
most conspicuous kind of learning models provided by a limited number of interviewees. 
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Cultural Constraints in Modeling 
Learned systems of knowledge for processing perceptions about human social conduct 
have always to be referred to in the characterization of stars into different types of 
people and to be concerned in the imaginary communication with them. Examining 
admired qualities, it is clear that the perception of star images as either the beauty or the 
career model can never escape from the manipulation of existing social and cultural 
discourses. Talent, hard work, enthusiasm, skills, and good manner are widely 
acceptable qualities and necessary factors for success, which generally refers to gaining 
money，fame, and power in Hong Kong society. Moreover, white skin, a tall build and a 
slim body have become almost synonymous with the beauty found in thousands of 
media texts. The beauty and career models that are ready to be leamt by fans are 
therefore reproductions of pervasive social and cultural norms. The consequences are the 
limitation of desirable capabilities and qualities that fans can accept and are open to 
leam, and the sustenance and reinforcement of existing values and beliefs in society. 
Social and cultural norms also constraint the disclosure of idols as perfect models and of 
para-social interactions with them. As the disclosure of modeling and para-social 
interactions involves at least the comments of other people, the construction of the 
identity of fans through external assessment is once again related to pervasive values and 
beliefs in society. It also follows that the identity construction of fans in idol 
consumption can vary from society to society. 
The problem of cultural constraints is surely not only found among admiring fans. As 
discussed, adoring fans also provide evidence to prove the effect of social norms. Many 
people keep sexual fantasies secret, but girls are more acceptable to express romantic 
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fantasies. More generally, the degree of every mode of emotional attachment to an idol 
can be hindered or decreased through other reasons. One conspicuous reason is religious 
belief. Some fans are quite guilty of worshipping "human beings" as gods and especially, 
of having “evil thoughts" related to sex. When they discover that they are too addicted, 
they begin to force themselves not to think of the stars too often, and try to escape from 
their "very influential" control (hence, the adoration of stars may be later transformed 
into either appreciation or merely positive feelings). 
Conclusion: Identifying Personal Uniqueness in the Emotional Attachment to an 
Idol 
In the interviews, at first the fans ambiguously suggested that they loved specific star 
because of the special feeling that the star gave them. However, after long conversations 
it was found that all of the special feelings that fans had were actually echoes, though 
not perfectly matches, of their own personal narratives, which gave rise to different 
modes of emotional attachment. Emotional attachment to a particular star could fall into 
one of the three distinguishable categories of identity-related meanings，which involve 
those arising from the engagement in corresponding para-social interactions with such 
ideal models as romance partners, friends, career mentors, and standard beauty. The 
produced meanings enhanced the development of self-conceptions and the construction 
and re-construction of the self-identities of fans. 
Parallel to our mixed feelings about people in reality, however, it is often a hard job to 
clearly categorize the identity-related meanings produced by an individual fan. A fan 
may show mixed descriptions, affections, and thus para-social interactions with a 
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particular star. For example, they might at the same time develop a wish to make friends 
with the star and identify with the values and beliefs represented by their image and try 
to learn from it. Very few cases can be regarded as perfectly fulfilling all of the criteria 
of a category without fitting any criteria of the others. Actually, as far as the 
interviewees were all fans of pop singers, they showed a commonality in the intense 
consumption of the singers' music, even if some of them pointed out that their beloved 
singers did not sing well at all. They appreciated that the melodies and lyrics of their 
idols, songs were mostly well composed and outstanding among other pop songs. They 
liked to sing these songs in karaoke, bathrooms, schools, and offices, although they 
thought that they might sometimes "sing too much at home" and "get a little bit tired of 
them，，. Moreover, fans in different modes of emotional attachment to idols all care about 
the news of their favorite stars, including rumors about love affairs and career 
achievements. They all wished to meet their favorite stars face-to-face, and showed 
excitement when their wishes came true. Some fans even explicitly claimed to work in 
the same company with their favorite idols in front of friends and teachers. With regard 
to the definite categorization of any given case, the situation is far more complicated 
when it is understood that the development of self-conceptions is always in process. The 
categorization can only capture the most noticeable constituents of respective personal 
narratives for the time being. 
The worship of a particular star thus contributes to the ongoing development and 
expression of personal uniqueness by facilitating and enhancing self-reflection, by 
incorporating the actively produced meanings into self-conceptions, and possibly by 
acting them out. Remarkably, the expression of personal uniqueness is located in, and 
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revolves around the specific modes of emotional attachment to star images, which are 
distinguishable by the descriptions, affections, styles of consumption and para-social 
interactions with idols. With reference to Grossberg's (1992) words,，an "investment in 
difference" can be identified in idol worship. It not only marks a differentiated, personal 
cultural preference of an individual fan, but is also an awareness and a performance of 
the fan's self-conception. 
This is not to conclude that descriptions, affections, and para-social interactions with 
idols necessarily affect the observable behavior of fans. At least, no interviewee would 
follow their idols' words if they were reluctant to perform corresponding actions. One 
interviewee said that when her idol asked her to study hard face-to-face, she just took it 
as advice. She laughed aloud in the interview: "No! I am still not working hard now. Just 
trying my best". A fan club ex-leader also said that “Oh! I do not donate even if he [the 
idol] asks people to do so ... It is as stupid as his asking us [the fans] to be careful when 
coming back home after night concerts". The most outstanding significance of the 
identification with particular star images and the projection of personal attributes onto 
them should lie in their power to transform personal narratives, especially in relation to 
the transformation that happens within the collective identification with stars and with 
fan culture as a whole, which will be the focus of the next chapter. 
1 The three major kinds of pseudo-social interactions with media figures as suggested by 
Caughey (1984) are admiring relationships, the adoring relationships and the 
antagonistic relationships. 
Fans also project their feelings into song narratives. Some of Nicholas' fans said that 
they liked Voices in Doomsday (《末世糸己的呼聲》）because it echoed their behavior, 
which was not curtailed by other people's criticisms. Some interviewees said that their 
friends used the name of Miriam's Lovely Girl (《可人兒》)as their ICQ nicknames to 
express their "feelings of single lonely girls". The interviewee who kept a scrapbook of 
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the lyrics to 130 of Andy Hui's songs found that his You Cannot be Replaced by Anyone 
(《唯獨你是不可耳又替》 ) w a s very touching when he was in love. When the 
relationship broke up, he found that What Makes Men the Most Painful (《男人最 
痛》)told his love story. Another interviewee also used love songs to fantasize about 
love affairs. 
The interviewees always argued that their beloved singers had "distinguishable voices" 
or styles. 
4 A related point to make here is that both male and female fans do not use the word 
"sexy" to describe beloved singers even though the singers mentioned, such as Sammi 
Cheng, Leon Lai, Aaron Kwok, etc. are sometimes portrayed as sexy celebrities in 
media. This was also true for a male fan who said that he likes to see rank-three films 
featuring nude female models. The most possible reason is that it is embarrassing to 
directly open up the discussion with comments about using a beloved singer's body to 
fulfill sexual needs. 
5 Some of the male interviewees were not secretive about their romantic fantasies and 
clearly had adoring relationships with their beloved stars. It is possible that the male 
interviewees found it easier to talk about their romantic fantasies in front of a man. One 
fan even discussed his troubles in love affairs in detail, and showed me two love letters 
during the interview. 
6 It seems that the dominant ideologies structured in star images determine the 
establishment of para-social interactions. Hence, Miriam's fans always develop para-
friendships with her because her image impresses people by its constructed happiness 
and nice character. However，this image is only partly true because how meanings can 
be read from a star image depends on how people decode the image. The same star 
image can have different emotional attractions to different people. The rebellious 
Nicholas (so-called by many interviewees) was worshipped by a fan who considered 
herself naughty, but at the same time strongly disgusted another fan who liked upright 
people only. 
7 r f、 
The letters are usually one-way. Fans at most receive signed birthday cards and photos 
in return, 
g 
These are the actions that Caughey (1984) argues that fans would do. Perhaps due to a 
far smaller number of interviewees in this study, no fan showed these types of 
consumption. 
9 Some interviewees, on the other hand, joked that they could not admire or adore some 
singers as idols as they were as old as their fathers. This seemingly contradicts the 
argument of seeing idols as father figures, and reveals that the difference in age between 
a star and an audience may affect the kind of imaginary relationship that is established. 
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CHAPTER 5 IDENTIFYING WITH STIGMATIZED YOUTHFUL FANS: THE 
INCORPORATION OF COLLECTIVE IMAGE INTO SELF-IDENTITY 
Encountering Fans in Public: the Collective Identity of Fans 
When a fan recalled the Sammi Cheng concert that she had attended last year, she still 
showed excitement. She said that "Sammi's hairy dressings looked great ... I sat in the 
front row that time ... I pushed forward to touch her. I almost touched her! But I 
accidentally touched the guard following her. What a pity! I sat near the stage but could 
not touch her at last!，， 
Fans are sometimes so eager to meet their idols that they are not satisfied with keeping 
their wishes as pure fantasies. They attend concerts and public activities to see their 
beloved idols even at a distance. In Kong Kong, the situation is more significant as it is 
extraordinarily easy for fans to follow trails of stars as her geographical area is small 
compared with other countries, marking a very different pattern of local idol worship. 
Fans can come together to express their intense love for stars very often in public places. 
Some fans even frequently check the working schedules of their idols through various 
channels, such as entertainment news (and make notes, which are in fact a kind of 
textual productivity) and follow them from place to place. But no matter how often fans 
can get a look of stars, providing an imaginary space for the idealization of stars, the gap 
between stars and fans still exists and it helps to create an emotion of excitement when 
fans get the valuable chance to meet their idols face-to-face. 
The emotional attachment to idols can be experienced more easily when fans attend 
public occasions in groups. Very often, they seem to be as "professional" as their idols. 
They know that they have to shout and hold up banners in the interlude of live 
6 4 
performances to show their support for idols. As heavy listeners, they are more familiar 
with the singers' songs than the singers themselves. They leam songs by heart and 
recognize their preludes] In concerts, fans act like religious pilgrims by integrating all 
of their intensive attention, gestures, and movements such as wearing the same colors, 
(which is particularly true of fan club members) moving light-sticks, waving hands, 
blowing whistles, singing along with singers, screaming and shouting idols' names and 
“I love you" to present their faithfulness to the idols onstage.^ 
Idol worship is a kind of collective identification. Individual fans with different self-
identities are united by the same idol although they love the idol for various reasons (or 
very generally, the fans are united by the cultural activity — idol worship as a whole). A 
collective identity of fans is constructed in the observable attitudes and behavior of fans 
in public. However, the collective identity of fans, which is an internal-external dialectic 
of identification, cannot be merely treated like a mathematical sum of all the self-
identities of individual fans. Different from individual identity, fans collectively present 
an identity that constituting an outstanding social stigma and a conception of youth to 
other people who, at the same time，externally characterize and categorize the fans in 
return, re-constructing the collective identity. Value judgements and age-group 
differences are thus highlighted. 
In this chapter, the incorporation of collective identity with the self-identities of 
individual fans will be investigated. The interviews and the observations of fans' 
behaviors in public activities such as concerts and promotional campaigns together show 
that the encounter with social stigma and the sharing of a sense of youthfiilness are two 
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important, interrelated experiences significant in the identity construction project for the 
fans. 
Presenting Me as Stigmatized Fan or Not? 
Experiencing the Social Stigma: the Self-reflection of the Researcher 
Date: 21'' of January 2001 
Place: Discovery Park, Tsuen Wan 
Activity: Jolly Shandy's (soft drink company) Promotional Campaign 
Many eyes were looking at me. I felt very uncomfortable standing in the queue, not to 
mention shouting the name of the singer. I really did not want to be labeled as one of the 
crazy young guys. I was so embarrassed that I wanted to hold up a fan club's cardboard 
banner to hide me. Yet at last, I was onstage, quickly taking photos for the two men 
standing in front of me with Joey. Then, red in the face, I asked, "May I take a photo 
with you too?" Two people in uniform suddenly appeared, forbidding me from pressing 
the shutter button. “Oh! Sorry, we cannot take any photos from now on ..." Joey said 
softly. I was a little bit disappointed, but remembered to hand in a CD and a poster to get 
her signature and went downstairs. This was the first time that I, as a researcher, met an 
idol face-to-face as a fan. 
氺 * 氺 
Idol worship is an undesirable cultural activity. Arising from the subjective perception of 
social stigma, embarrassment and excitement are common feelings shared among fans. 
As a result of the framing of news reports and other social and cultural discourses, fans 
are always stigmatized as a crazy and irrational mass baffled by idols. "Such 
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representations isolate potential fans from others who share common interests and 
reading practices, marginalize fan activities as beyond the mainstream. These 
representations make it highly uncomfortable to speak publicly as a fan or to identify 
yourself even privately with fan cultural practices" (Jenkins, 1992:19). 
The identification with collective fans is therefore about the identification with the 
widely recognized social stigma, which is more suitably described as a continuous 
process of negotiation with the social stigma. The process of negotiation helps develop 
and define individual self-identity in such a way that the contents of the social stigma 
can either be intentionally excluded from the integrity of personal qualities by a fan, 
internalized into a fan's self-conceptions, or be strategically identified with, depending 
on the situation. The social stigma thus affects not only the presentation of fan identity 
in front of other people, but also the level of participation in such collective worshipping 
activities as fan clubs, and the further characterization and categorization of fans by 
other people. 
Against the Orderly Discourse in Malls 
The subtle work of the social stigma is best illustrated by the encounter between fans 
and outsiders at public occasions. In promotional campaigns held in shopping malls, 
nervous security guards always show up with fans. They set up stanchions and lyon-
bands to maintain order and, more importantly, to try to avoid any chaos and accidents 
that very possibly might be caused by fans. 
In Metro City Plaza (February 2001) a promotional campaign for the singer Joey Yung 
was co-organized by the department of estate management of the mall and a CD shop. 
As usual, fans arrived early to set up banners proclaiming "Joey". When Joey appeared, 
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fifteen minutes later than the scheduled time, a few girl fans started to scream loudly and 
the fans in the front line swung the stanchions back and forth. Around ten security 
guards became very nervous and stood in a line by the fans, pushing them back. The 
fans became annoyed and argued with the security guards that their views were blocked. 
They booed the guards for their bad temper, and at last a few fans planned to knock 
down the stanchions to beat the disgusting guards down. A reporter was informed of the 
plan and persuaded the fans to suppress their anger, as any action would affect their 
image, and most importantly Joey's image. Nothing happened, but many messages were 
left on Joey's official web page by other fans criticizing the troublemakers' "irrationality 
and impoliteness". 
Episodes similar to this incident happened from time to time in the public activities 
observed. The presence of security guards, and sometimes even police, the setting-up of 
“lines of defense", the serious faces, the frequent chats by walkie-talkie, and the 
continuous pushing of people into constricted areas were means of maintaining order. 
They were, however, all discursive constructs, which assumed that fans would produce 
danger, hence reinforcing the stereotype of fans and sometimes reinforcing their 
opposition to the "normal rational attitudes and behavior". These discursive constructs 
further aroused fans' potential to counteract the guards, who symbolized authoritative 
values. 
Crazy Fans in the News 
The stigmatization of fans surely does not only occur in physical places such as 
shopping malls. It happens in daily conversations, institutional rules, and media texts, 
among which news reports are the most significant in constructing and reinforcing 
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stereotypes. News reporters frame events in terms of simple background, motivations, 
courses, and development. This makes it easy to misrepresent the real situation, and 
conflicts and deviancy inevitably becomes exaggerated. A typical example that 
illustrates the portrayal of crazy and pathological fans comes from an entertainment 
news reports on the 2000, in Oriental Daily page C6: "Fervent Fans Hoop 
Neck, Drag Shirts and Stroke Face... Leslie Assaulted!" The report claimed that "The 
fans were very excitable and very crazy ... [Leslie] was assaulted ... the fans were so 
excited that they screeched after the assault ... The fans pushed and pulled to knock 
down a big vase …”] 
In most of the occasions observed, the fans were not crazy and chaotic at all. Some fans 
were fairly self-disciplined in public places, distributing concert tickets and membership 
cards in order, and folding banners in the comers of venues after activities. The many 
pieces of news appearing in newspapers about the undesirable and frightening behavior 
of fans merely represents a small part of the larger picture. This result is, in fact, not a 
surprise. Only those events with news value are selected as news. Most importantly, 
there are always many passers-by mixing with fans so that it is impossible for outsiders 
to differentiate fans from other people, and thus they can only very generally label any 
given crowd as fans.4 
Perceiving Social Stigma and the Careful Presentation of Fan Identity 
Although the image of crazy fans is a stereotype, almost all of the fan interviewees 
inadvertently connected fans with deviancy, and common audienccs with normalcy.� 
The influence of social stigmatization is so powerful that for fans, the identification with 
idols does not simply refer to the intense consumption of idols, but also to a series of 
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addicted, abnormal and pathological affection towards those idols and deviant behavior 
presented when worshipping idols. Very often, fans carefully distinguish themselves 
from the so-called "crazier, more addicted and pathological fans", although their 
emotional attachment to idols and the related consumption behavior are quite similar to 
the latter kind of fans. 
One fan said that “I know that some of Nicholas' fans are beaten by their parents ... But 
I am not as crazy as they are ... They do not go home, keeping themselves busy at 
following after Nicholas. They often loiter in streets. They even wait for him outside his 
working place and meet him at midnight after he finishes recording ... [But do you wait 
for him at midnight too?] Hmm . . . I t depends on the situation. I just go in summer when 
I do not have much homework. I usually attended activities in the daytime. [Did you 
wait for him at night?] Oh, Yes .. ." The girl fan showed a set of photos taken with 
Nicholas. “I immediately ran to the airport to see Nicholas off that time ... You can see 
that I was still wearing my school uniform". 
The stigmatization of fans involves the meeting of different sets of values and beliefs in 
a cultural activity. The common values and beliefs thought to be found in pathological 
fans include blindness to rationality and a lacking critical thinking skills to analyze the 
rights and wrongs of the events that happened around or are performed by idols. 
Sometimes, fans are thought to blindly imitate idols' styles of dress or behavior. 
Neglecting personal safety, they aimlessly run after idols in streets and on the roads, 
following after them day after day. They only know to love the idols' songs and screech 
to disturb other people in live music performances, but do not really know how to 
appreciate artistry. Seeing people criticizing their idols as enemy, they libel, chide and 
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even quarrel with them emotionally and impolitely. Fans in secondary schools 
furthermore think that when a fan is too addicted to an idol, he or she "is not a good， 
hardworking student, at least with regard to poor academic results". In all, pathological 
fans are very mo liu (無耶P, people who have nothing to do), having much time to waste 
on meaningless idol worship, and investing little time in work or cultural activities 
beneficial to better prospects, for example, in their careers. In line with this impression, 
a classic stereotypical description of fans in Hong Kong can be found in the pop song 
entitled The Murder of Fans in Broadcast Road，(《廣播道殺人事件》）which was 
released in 1993. It was a hit rap recorded by two radio DJs，portraying that fans, 
showing solidarity, would sacrifice anything to get in touch with their beloved stars. 
A fan may not be aware of their stigmatization of other fans, but they generally perceive 
the stigmatization at work in society. Therefore, they are always reluctant to take any 
risk to be labeled and stigmatized when they explicitly claim a fan identity, except those 
who internalize the negative values and beliefs enhanced in the social stigma. For most 
fans，their own presentation of their fan identity and thus the presentation of love, 
dreams, fantasies and para-social interactions with stars for external categorization by 
other people is done very carefully to avoid being negatively evaluated in everyday 
conversations. The presentation of self depends on the situation and the person with 
whom the fan is talking. 
Varying from elimination to internalization of the contents of social stigma out of or into 
existing personal narratives, three major groups can be distinguished in the collectivity 
of fans. 
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Fans in Three Groups 
Marginal Fans? Exclusion of the Contents of Social Stigma 
There is a group of fans that can be called marginal They do not describe themselves as 
crazy and naughty people, and keep themselves far away from the collectivity of fans on 
public occasions. However, they all display the intense consumption of stars, such as 
collecting CDs, posters and photo-cards, posting photos on book covers and being 
engaged in one of the modes of emotional attachment to idols.^ 
Coincidentally, marginal fans are all non-fan club members. This is because they 
consider fan clubs as unhealthy organizations and fan club activities as meaningless. For 
marginal fans studying in secondary school, especially those with excellent academic 
performance, it is necessary for a good student to study hard and not to waste time on 
any addiction. Interestingly, in the interviews, none of these marginal fans knew of any 
activity that fan clubs held. "I am a student. I do not have much time to join fan club 
activities. [Do you know of any activities a fan club holds?] No. But usually, they 
scream in a ‘Dai (低 B, naive) way in shopping malls. Mo liu (無聊 meaningless)... 
I do not vote for stars on the web too. I fear that my personal information is stolen .. ." A 
fan club ex-leader recalled her experience of joining fan club. “I had struggled for a long 
time. I wanted to persuade my friends to join with you ... I feared that the fans were not 
nice and would bully me". On the other hand, the main reason that marginal fans might 
want to join fan clubs but do not do so is that their parents do not agree to pay the 
membership fees. 9 Actually, this involves the exercise of the adult power over the 
youth's free choice. It possibly urges some fans to use participation in fan clubs as a tool 
to resist authoritative values. 
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Like other fans, the marginal fans attend activities held in shopping malls to meet their 
idols. However, they like to keep themselves distant from the crowd, fearing that they 
will be hurt and not wanting to be irrational. One extreme case from the interviews was 
when the parents of a Form 3 girl drove her to such activities and attended them with her 
as they feared that she might get lost (the control of adult appears again). When I once 
encountered the girl and her parents at a promotional campaign, she was very attentive 
but stood far away from other people. She later recalled the activity and other similar 
experiences in an interview. "That time, if I strove against the crowd, I would be stepped 
by the fans to death. [Are you exaggerating?] I am not. The fans were very terrible. In 
fact，they always act like that whenever they show up in functions ... There were many 
people in another occasion ... people standing in the escalators too. Some areas had to be 
blocked to protect windows from being broken ... I dared not press into the crowd but I 
^ a s pressed ... The mall was full of fans. All of them are fan club members. I think. 
They held up cardboard banners ... I was lucky. I could see the stage ... But the fans 
standing beside me, in front of me and behind me all screeched to death and I was nearly 
made deaf ...Very scary! They called 'Miriam! Miriam!' and 'Andy! Andy!' Scary! I 
could not do so ... I did not. It is so horrible to scream ... I am afraid of such crazy 
behavior . . ." 
Some marginal fans are so distant that they hesitate to explicitly claim that they actually 
are fans. They perceive a social stigma and practice it on other fans so that they defer the 
display of their idol worship to escape from being labeled as pathological. They describe 
themselves at most as quiet fans who support the beloved stars privately. 
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The construction of identity found in the marginal experience of being a fan is based on 
the differentiation of the fan's self from those fans who are imagined to be very crazy 
and pathological. Marginal fans exclude the undesirable values, beliefs represented by 
fan culture from their self-identity to affirm and protect their own sets of values, beliefs, 
and behavior, which they believe to be more correct. 
Central Insiders: Internalization of Social Stigma 
In contrast to marginal fans, central insiders easily internalize the contents of the social 
stigma in their self-conceptions. They often self-stigmatize themselves as so crazy, 
naughty and rebellious that they are the kind of people fit to join such useless and 
meaningless activities as idol worship. The perceived pathological image of fans easily 
echoes their problematic image in schools and families. This reinforces their subordinate 
position. Actually, many fans come from band five schools although the vice versa is not 
often true. Yet even if the fans call themselves crazy and pathological and relate the 
craziness and pathology to their personal narratives, they still think that there are always 
other fans much crazier than themselves. Some fans also describe people who behave 
foolishly and fervently in everyday life as potential addicted fans. 
To recognize insider fans central is relatively easy as they explicitly claim their fan 
identity. They do not mind being in a crowd of fans and showing less rejection against 
the social stigma. In fact, many of these fans are fan club members, and nearly all of 
them follow their beloved stars from place to place to meet them in person. 
More importantly, showing strong enthusiasm to participate in fan culture, the fans 
always see idols as very important people in their lives, and want to work with their 
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idols. In some cases, they argue with teachers and parents from time to time about 
worshipping idols. 
As these fans are more enthusiastic in terms of levels of participation in idol worship, 
some of them always present their understanding of the real life of a fan, especially in 
fan clubs, with a pride that seems to give them self-affirmation which compensates for 
failures in family and school. Whenever a Form 2 girl under counseling at school for 
poor academic performance spoke of what she did when worshipping her idol Nicholas, 
such as spending hours waiting for him, she became excited and proud. "When he 
released his new CD last time, I took a long journey from school in Tsuen Wan to Shatin 
HMV in a lunch hour to claim a ticket for getting Nicholas' signature ... the CD was 
supposed to be released on the but it was then postponed to the On the 15出，I 
went to HMV again but it was postponed again ... I had to go on ... I eventually got 
i t . . . I did not have lunch ... In the promotional campaign, I waited for six hours, starting 
from six o'clock to get his signature! ... There were about five hundred people!" 
For central insiders, the internalization of the contents of social stigma reinforces their 
self-conceptions of negative attitudes and behavior. 
Strategic Fans: Moving in and out of the Boundary of Fan Culture 
As all of these fans are either fan club members or ex-leaders, they do are not disgusted 
with idol worship. Yet at the same time, it is hard to locate any internalization of the 
values and beliefs facilitated in fan culture in their individual identities. 
Although they do not generally stigmatize fans as pathological, they also present 
themselves as exclusively different from other fans. They give examples to prove that 
7 5 
there are crazy, naughty, bad guys in fan clubs, but they are not. Interestingly, the 
extreme cases are rumors heard from other people?� 
They are strategic in the sense that whenever they talk about their life as idol 
worshippers, they talk less about their heavy consumption of, and emotional attachment 
to, idols. They usually shift the direction of the topic to the social functions they 
experience in fan culture, especially those in fan clubs. For them, joining fan clubs can 
be good, as the clubs cultivate various skills and provide chances for interacting with 
different kinds of people with whom they might develop friendships more treasured than 
encounters with idols. An ex-leader of Aaron Kwok's fan club said that she had learned 
many organizing skills by holding different activities. Similar to other strategic fans, she 
valued the friendship and skills gained in the club more than the face-to-face meeting 
with Aaron Kwok, who disappointed her by his bad interpersonal communication skills. 
Apart from the contrast between some fans' "pathological behavior" and the "normalcy" 
of themselves through the status stratification “ (Sardiello, 1998), strategic fans 
outstandingly experience social norms and roles and politics in fan culture,^^ which help 
them develop self-conceptions.'^ Particularly, strategic fans are always those who have 
been in the club for the longest time and act like "big brothers and sisters" towards the 
other members. Sometimes the fans under the leaders have to flatter or get along with 
them to get more first-hand information about the idols and even better seats in concerts. 
Thus being a miniature society, the power involved in human relations and different 
roles is experienced. They are then incorporated into the self-identity of fans, very 
possibly changing their attitudes and behavior in everyday life. 
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Strategic fans can also be repentant fans. They sometimes think that what they did in 
idol worship was silly and time-consuming when they look back at their days in fan 
culture. A fan once accidentally encountered the ex-leaders of Aaron's fan club, who 
had not met for quite a number of years. When they asked each other whether they were 
still in the club, they immediately laughed out of embarrassment. They said that they 
were not as active as before, and had turned their emotional attachment to a purer private 
appreciation of the beloved star. 
One fan said, "Many fans cut class to find him in streets . •. [How do you think about 
those people?] When I followed Nicholas, I loved him very much. I did not think that 
the people were problematic. Now, I consider them as stupid guys . . . I n fact, I was silly 
in the past. I wasted time and money to pursue him. I felt uncomfortable when I did not 
buy anything about him. I bought magazines, newspapers, photos, and CDs. When he 
showed up in TV programs, I watched TV at once. I recorded radio programs ... But 
later, I was curious about why I kept myself busy with that kind of s tu f f . 
7 7 
Figure 5.1 The Three Groups of Fans 
, I The 
semi-permeable fan 







F l : Marginal Fans — Marginal Fans intensely consume popular singers. However, 
they are "bounced back" by the perceived social stigma and are away from the core of 
fan culture to distinguish from the label of craziness and pathologica 
F2: Central Insider Fans 一 Fans internalize the perceived social stigma and are at the 
core of fan culture. 
F3: Strategic Fans - Those who were part of fan culture for a long time but are distant 
from it now for various reasons. All are fan club members. They are not disgusted 
with idol worship but it is hard to locate any internalization of the social stigma among 
them. They usually emphasize the social functions they experience in fan culture. 
They are repentant fans. 
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Reinforcement of Youth identity in Idol Worship 
Associating with a Sense of Youthfulness 
Young fans, and in fact other people, easily connect the consumption of pop singers with 
“a specific kind of cultural activity enjoyable to youth", although the association is not 
essential. The consumption of youth identity is implicit in the consumption of idols. It 
seems that youths are for the most part, or perhaps even only, qualified for the pursuit of 
idols，for the enthusiastic and knowledgeable discussion of them, and for being loyal 
fans, particularly of the younger singers. It is always possible for the elderly (over 24) to 
pursue idols, but it is just odd to find them as fans, sharing the common pleasures with 
the younger generation. 
There are various reasons given by fans about their gradual withdrawal from fan culture. 
Sometimes they no longer have much time to join activities after school and work. They 
become disappointed with the many undesirable attitudes and the behavior of their idols. 
Their idols have become less active in the field. They are disappointed by the 
competition for the idol's attention among fans. Whatever the reasons are, the most 
common is that they perceive idol worship as a cultural activity belonging to youth. 
Hence it is "normal" for them to withdraw as they grow older. Fan culture thus acts as a 
reference for strategic fans (and in fact other fans too) to make sense of differences in 
age, and they consider themselves as more mature than younger fans in terms of 
behavior and attitudes. 
This association was often identified in the interviews. When a girl young fan recalled 
that she came across a crowd of women surrounding Leon Lai in the streets, she 
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exclaimed: "I cannot imagine that I will still follow after an idol from place to place 
when I am a woman over 40，being a mother of three daughters and sons!" 
“If you are thirty something, you are too old for idols. When you are young, you lack 
something so that you want to find someone to like or to love. A star is a choice. It is a 
psychological fulfillment." 
“Idol worship is a common collective activity that every youth participates before 
growing up to an adult." 
"My teachers do not talk about pop-singers. They do not know who the idols are. Once I 
introduced Chan Yi Ching [a Taiwanese singer-songwriter] to a teacher. She asked me 
which class she was studying!" 
"Those crazy fans of stars should be young girls . . ." 
"The elderly just do not fit the concept of fan members. Probably an adult can be a fan 
of any pop singer, but a former one." 
The association of fans with youth is not only an imaginary relation. Many young people 
can be found in the fan community. The point is that the former or the latter, or a 
mixture of both reinforces that fans are mostly young people and facilitates the 
consolidation of a youth identity in the fan community, which renders young people 
more easily engaged in idol worship. Connecting the personal consumption of idols with 
the sharing of a sense of youthfiilness creates a sense of belonging, though not strong, to 
a particular social group. 
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More importantly, the solidarity of fans multiplies the degree of reinforcement of the 
identification with youthful values and beliefs represented by the fan community when a 
fan finds that they are not exclusive, but only one of the many fans sharing common 
interests and feelings. Shouting, waving light-sticks, running after idols and other 
behavior together with similar youths surely enhances the sense of youthfulness in fan 
culture. Through conversations among the young fans at public activities, through 
messages exchanged in ICQ or on the idols' web sites and so on, the exchange of 
youthfulness is also facilitated. Participation in idol worship therefore helps the 
identification with aspects of youth life and activities. 
The problem remains of why elderly fans participate in idol worship. Possibly, being 
engaged in intense emotional attachment to pop stars, they consume "adolescence 
nostalgia." When they are fans of young pop singers, they feel like they are young. 
Subordinate Position Resonated 
Youth identity is moreover constructed in fan culture by a resonance effect, which is 
conspicuous when discussing the subordinate status of fan culture. The youths are 
located in a subordinate position, and are sometimes marginalized in a society 
dominated by adults. No matter what causes the subordination, it reveals a general belief 
that the youths could better follow the paths of their adult counterparts in order to live a 
better, right life. The suppression of youth values follows, and the opposition between 
youths and adults gradually consolidates within the fan community. As fan culture 
occupies an inferior position in the traditional cultural hierarchy, subordinate youths are 
more easily attracted to crossing over the boundary of fan culture and identify with the 
negative image of the collective fans.丨There is a tendency that the more subordinate a 
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fan is, the more likely that they will be assimilated into fan culture, especially into the 
social stigma within fan culture, although this is not an absolute rule. For example, 
student fans known to have relatively low self-esteem resulting from their failure in 
schools find it easier to accept and internalize the negative contents found in fan culture. 
By joining the fan culture, they escape into fantasies about stars as a compensation for 
their subordination in reality through the empowerment of the "subcultural capital" 
(Thornton, 1997) found in fan culture. 
The resonation of the subordinate identity of youths with popular culture is more 
conspicuous when the depreciation of popular culture is taken into account. As t a s t e i s 
shaped by earliest experiences as members of a particular class or group and leamt 
through education, it is one of the key signifiers and elements of social identity (Jenkins, 
1992). Popular culture is constantly obliged to define itself by reference to the dominant 
aesthetic^^ and youth aesthetic is also dominated aesthetic. The echo of popular culture 
and youth aesthetic in the authorized hierarchy of tastes and preferences^^ enlarges the 
distinctions between "legitimate" and "non-legitimate" cultural domains, which in turn 
"determine not only desirable and undesirable forms of culture but also desirable and 
undesirable ways of relating to cultural objects, desirable and undesirable strategies of 
interpretation and styles of consumption." (Jenkins, 1992) Idol worship, being located in 
popular culture, is therefore easily distinguished as a manifestation of the dominated 
youth cultural tastes. Such cultural imagination and construction not only isolate 
potential fans from others who share common interests and reading practices, but also 
make it highly uncomfortable for "the rational and mature" adult to speak publicly as a 
fan or to identify themselves even privately with fan cultural practices. 
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From Subversive Meanings to Affective Resistance 
Together with the stigmatization of fans, the sharing of a youth identity in the fan 
community indicates that idol worship means something more than a personal 
consumption and emotional attachment to a favorite star. Bearing the three groups of 
fans in the larger fan community in mind, fans are able to transform the articulation of 
youthfulness and the stigmatization of fan culture into alternative attitudes and behavior 
to disappoint adult expectations. 
The disappointment of adult expectations is actually an integrated representation of the 
subversive meanings produced in the young fans' experience in fan culture. These 
subversive meanings empower young people, who obtain pleasure from the 
disappointment to liberate themselves from the control of authorities in institutions such 
as the family and school. Behaving against authorities with other fans in a crazy and 
pathological collectivity increases the subversive pleasure. Therefore, the more 
subordinated young people seem to be more easily attracted to becoming enthusiastic 
insider fans from a sociological perspective. 
However, the subversive meanings that are produced based on the opposition of values 
and beliefs between youths and adults, and thus the possible resistance shown, are not 
often significant (this is possibly explained by the "non-oppositional nature" of fan 
culture, which will be discussed in the next section). The subversive resistance only 
happens at the affective level, and is seldom represented by significant collective 
behavior against the authorities. At most, it is shown in such minor "misbehavior" as 
arguing with parents and teachers about the adoration of particular stars, the covering of 
books with star photos, the attendance of concerts and the watching of rank-three movies 
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of idols to deceive parents and to gain personal pleasures from the guerrilla-like 
consumption of idols. These resistive attitudes and this behavior become radical and 
very conspicuous only if an individual is submerged in very strong collective affection. 
A girl fan showed her enjoyment of producing conflicts in public places, but blamed 
other fans for creating chaos. When she tried to recall a conflict between fans and 
security guards indifferently, she could not suppress her excitement in the middle of the 
story. We can see that although conflicts with the security guards happen, the conflicts 
are not intentionally planned and autonomous. They are actually a result of temporary 
intense affections accumulated during the wait for idols and the atmosphere in shopping 
malls. This affection suddenly explodes in reaction to the appearance of the beloved idol 
and chaos is triggered. 
“I believe that Nicholas' fans are more naughty ... We behaved very badly behind him. 
When somebody criticizes him, we berate the person. We can be very fierce! ... The 
reporters have not taken photos of us yet so seldom people know. In fact, a person is not 
good enough if he follows a star. Good student should stay at home and study ... [So] I 
empathize with the security guards of the malls. We [the fans] always make fool of them. 
We push, block the guards ... On one occasion，the new fans pushed again in the zig-zag 
stair there ...(Becoming excited) They pushed when Nicholas came down the stair. 
Many people protected Nicholas but he was at last forced to walk hardly ... Some 
leaders scold those people who blocked the road. I ran with them but I was pushed down 
too! My leg was nearly hurt ... A fan was knocked down and could not stand up for 
some time. She might be trodden by many people". 
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Another case can be used as further illustration of how affective resistance works. Being 
a heavy consumer, Ivy was called “a crazy Nicholas fan" by her friends. Ivy did not 
have a very happy family life. Her older sister ran away from home. Ivy often argued 
with her parents. She did not have high self-esteem as her eyes had been diseased for a 
long time. She began to love Nicholas in form one. Her Christian mother opposed this 
fiercely because her daughter should not be addicted to a star. “They [my parents] think 
that I am too addicted because I always listen to Nicholas's songs. They found me I was 
listening when I did my homework. When they went out and when they came back, I 
was listening too ... But it is just like love ... You can hardly tell why you fall in love 
with an idol ... Why does my mother love me then? It is stupid to ask the reason why I 
love Nicholas". However, Ivy had not joined a fan club because "the application for a 
VISA card should be authorized by guardians. That means I have to ask my mother." 
She did not want to argue with her mother anymore. 
Ivy once wanted to go to a Nicholas concert to sit in the first row with her friends, who 
promised to buy the best tickets for her. However, her grandmother, whom she loved 
very much, did not allow this to happen. Ivy said very regretfully, "My grandmother said 
that if I went to the concert, I could never call her as grandmother again! She brought me 
up. I felt helpless. I was facing a hard choice . . . A t last, I did not go to the concert ... 
She just does not like Nicholas because she thinks that he is bad". 
The "crazy" Ivy was directed by authoritative values not to further approach the fan 
culture and set up strong emotional attachment to the rebellious Nicholas. She struggled 
by emotionally resisting her parents or by arguing with them, but she could perform no 
other resistive behavior. 
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Conclusion: Allying Rebellious Affection in Idol Worship 
Fans do not usually mind other people knowing about their love of particular pop singers. 
Yet they subjectively perceive a social stigma and often carefully make clarifications of 
what kind of fan they are. Therefore, identification with the community of fans does not 
only simply involve participation in a neutral cultural activity. It involves the negotiation 
of a pervasive social stigma that stereotypes fans as crazy, pathological, and even 
dangerous. 
The ways in which fans manage this social stigma, and the ways in which they present 
the status of fans, are quite clearly differentiated into three groups. Marginal fans 
distance themselves from fan culture even though they share similar consumption styles. 
The perceived social stigma makes them believe that they are the kind of people who are 
unsuitable for fan culture or vice versa. Central insider fans internalize the contents of 
the social stigma in their self-images, relating the craziness and pathology to other life 
domains. Strategic fans present themselves as experienced, but at the same time become 
quite distant after an immersion in idol worship. They emphasize the social functions of 
fan culture in which they cultivate their organizational and communication skills. The 
continuous presentation of self, and feedback from the public, help to construct the 
individual identities of fans through self-reflection, reinforcement, and disposition of 
existing values and beliefs. 
Fans easily connect fan culture to a sense of youthfiilness. They try to explain their exits 
from the fan community with claims that they were "growing old". With respect to the 
conservative authorities, the sense of youthfiilness shared among fans makes idol 
worship a site at which different values and beliefs of different generations collide. 
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However, when compared to traditional subcultures, fan culture does not display a 
significant actual collective behavior against, or symbolic resistance to, the dominant 
ideology, not to say representing a consistent style to express unsatisfaction with the 
society or solution of the fans' own situation. The minor subversive meanings against 
the authorities found in idol worship may be better viewed as a kind of resistance at the 
level of human affection. Fans, especially those internalize the social stigma, are just 
allied together by consumption of idols to express rebellious affection tortuously, which 
in turn empowers them from their deprival of self-esteem resulted from their 
unsatisfactory social location. The energy of rebellious affection is usually exploded 
against parents and teachers, (by ways of, for example, guerrilla-like quarrels) who 
symbolize authoritative values. 
Perhaps idol worship is a kind of affective consumption of stars, which starts from the 
moment that a particular star gives a "special feeling" in a fan (who cannot always state 
the differences between star images in concrete terms, and identifies with them in terms 
of feelings) and extends to the affective resistance generated in the experience of idol 
worship. To use an analogy, idol worship works as if the fan is in a supermarket of 
images, and picks one particular image commodity to buy because it makes him/her feel 
differently. This is an investment in the difference of emotion. In the supermarket, 
affection and emotion consumers, with personal differences, sharing similar unsatisfied 
social location with one another, and try to make use of the symbolic commodity to 
struggle against the dominant authorities outside the supermarket, but turns out to be a 
mere expression of oppressive feelings. 
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It seems that affection is not only a mode of feeling or emotional attachment, but an 
important and necessary element in all phases of the consumption of idols. If this is 
really the case, then how does the affection that is manipulated by the music industry 
provide benefits? What will be the consequences for young people of the intense and 
continuous affective consumption of images? What is the role of affective consumers in 
today's consumer society? These are issues that must subjected to further study. 
1 For example, in a promotional activity at the Discovery Park, popular singer Kelly 
Chan played a game with her fans. Five participants had to hear preludes of her songs 
and then guess what the songs are. Kelly often wrongly recognized the songs while her 
fans gave all the correct answers. 
2 The behavior described here is drawn from my observations. 
3 On the 12nd of March, I attended the activity reported. Generally, the situation was not 
so chaotic as the news described, although some people pushed to see Leslie. When the 
activity ended, reporters grouped together and defined an angle with a value judgement 
as "a hand assaulting Leslie's face" for the event immediately after a short discussion. 
Some of the reporters who arrived late actually did not witness anything. 
4 From observations, the passers-by like to say behind to wait for idols. However, they 
can always be heard saying things such as "Stupid! Why are there so many people 
waiting for the star?" 
51 use the term "deviant" here to refer to "a person doing something not preferable" but 
not actually "a person being different in moral and social standard from what is normal 
or customary." A "deviant" is relative to a "normal" person who does something 
preferable." 
6 The Murder of Fans in Broadcast Road was very popular when it was released. An 
abstract of the song follows. "He loves Leon, Andy, Aaron and Jacky. He goes to JSG 
and EYT. People blowing the whistles are fans. They go to all shows, never late. They 
strike the beat with singers without beats. They sing together in popular key. They hold 
black banners with fluorescent words, 'We love you forever, support you forever'. They 
go out with fluorescent pens and automatic cameras. They request idols to sign on thighs. 
They pretend when they meet the security, making fake passports to pretend reporters. 
They hide in back stage and do not know how to answer. They jump up when seeing 
idols ... They go upstage to give flowers, saying 'you marry me!' They force to kiss 
idols and feel easy. They find my phone numbers and call numbers, ringing me at 
midnight. They wait outside my door, sleeping on my balcony. They will not fear rain 
and snow. They joke before me. They foul behind me." 
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7 Some of the interviewees categorized fans into two kinds. The first kind refers to those 
who love a star secretly and individually. They do not follow this star and only collect 
their spin-off products and fantasize about the star. The second kind refers to those who 
are "out." They are not necessarily fan club members but run after a star here and there. 
My categorization of fans here is developed from the categorization provided by the 
interviewees. 
o 
All modes are possible. 
9 People under 21-years-old cannot open check account without a guardian's 
authorization. 
iG For example, an interviewee told me that a woman who likes the band Beyond always 
waits for them to show up with her daughter outside the studio at midnight. 
11 There are a few characteristics to divide fans into different statuses. They include how 
long a fan has been in the club, how old they are, and what contribution they have made 
to the club, etc. 
12 In Joey Yung's fan club, for example, a chair-lady is responsible for the 
communication between the club and Joey's music company. The club is then divided 
into different groups led by group leaders who co-ordinate other club members to join 
activities and vote for Joey. Moreover, the seating of fans in live performances such as 
concerts is planned mainly according to the status of the fans, which depends on when a 
fan joined the club, what title the fan holds in the club, and what contribution the fan 
made to the club, etc. 
13 Status stratification is also experienced by central fans. However, it seems that fan 
club members belonging to the group of strategic fans talk about it more often, making it 
very significant in their assumption of social identities. On the other hand, the central 
fans show the significance of internalization of the values and beliefs encompassed in 
fan culture more clearly. 
14 The Cantonese word gen that is used to claim that they are following the idol actually 
further reinforces the subordinate status of fans. 
With respect to Pierre Bourdieu (1979), Jenkins (1992) describes the working-class 
aesthetic as a dominated aesthetic inferior to the upper class. The distinction of taste is a 
distinction of class. 
16 According to critical theorists, culture is organized in a bureaucratic and industrial 
manner. In order to minimize risks and to maximize benefits, capitalists who control the 
production of mass (popular) culture massively produce and standardize cultural 
products. No critical values can be found in mass culture, which lost its autonomy. 
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17 The cultural hierarchy can also be studied through the discrimination of modes of 
enactment. Modernity is associated with the Enlightenment philosophy of rationality. 
The reason-emotion dichotomy of modernity commends unemotional, detached behavior 
and relegates emotional, passionate behavior. The obsession of a fan is deemed 
emotional whereas the obsession of an aficionado is rational. Under the assumptions of 
modernity, the supposed nature of attachment thus classifies aficionadohood as worthy 
and admirable, and fandom as unworthy and even dangerous. This echoes with the 
classification that rationality belongs to educated, high class, and emotion belongs to 
uneducated, low class. (Jensen, 1992) 
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CHAPTER 6 CONCLUSION 
Fans are attracted by popular stars. They identify with different star images. Through the 
ethnographic investigation of the life of fans in this study, we are informed that fans 
form productive audiences who translate the dominant ideology that is transferred by the 
star images into various identity-related meanings. The meanings produced from favorite 
star images are actually linked to personally desirable qualities and projections of self. 
Descriptions of and affection for idols，as well as the para-social interactions developed 
with them, namely the adoration, para-friendship, antagonistic relationship and 
admiration, all enhance the fans' self-reflection, role-playing, and disposition of their 
existing values and beliefs constituting self-conceptions. 
On the other hand, the collective identity of fans is identified in their unification 
according to observable attitudes and behavior in public. Through the continuous 
negotiation and identification with the social stigma of fandom and the sense of 
youthfulness, which are the two most outstanding constituents of the collective identity, 
fans reflect, re-narrate, and thus sustain their personal narratives. The social stigma of 
fandom results in marginal, central, and strategic groups of fan. Although value 
judgements and age group differences are highlighted in the identity construction 
process, the collective identity of fans can only act as a tool for triggering some 
affections and minor actions against adult repression of the purchase of idols. The 
re-construction of the self-conceptions of individual fans becomes very likely a question 
of the incorporation of the collective image of fans into the individual identity of fans. 
It is common for young people in Hong Kong to worship idols, and this popularity 
deserves much more academic attention than it currently receives. As a deconstruction 
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of stereotypes, this study can inform and arouse readers to know more about what is 
really going on with fans，who might be our friends, students, daughters, or sons. 
Prospects of Fan Culture Study 
However, this study does not ambitiously claim that it is a complete account for the 
cultural phenomenon. In connection with the main findings of this study, it is suggested 
that there are at least two general directions that we can go for to further our 
understanding of fans. 
Commercializing Fans in Hong Kong 
First, evidence of the fine differentiation of idolatry was provided by the fan 
interviewees, who at first found it very difficult to describe why they were attracted to 
particular stars but not to others who were quite similar. In Hong Kong, images of pop 
singers are hardly distinguished from one another as they are all largely found in such 
romantically structured media products as love songs and MTV love stories. There 
seems to be many different identification figures for people to attach to, but there are 
actually very limited types�Perhaps the more accurate description is that the music 
industry in Hong Kong is so highly differentiated that singer images are only different 
from each other in the perceptions and affections that their fans have when they 
consume the music, movies, criticisms about, and commentaries on their favorite 
singers. 
Moreover, the appealing of popular stars are not incidentally driven by the profit motive. 
To some extent, the inferiority of fans and their "crazy and pathological" attitudes and 
behavior in relation to superior stars creates charisma for those stars, which in turn 
promises financial benefits to the music industry. Hong Kong fan culture is thus 
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implicated in the dominant ideology of capitalism, and works under the calculation of 
hyper-consumerism. 
Relating the commercial calculation in idolatry to the identity construction processes， 
such research questions can be put forward as how is the manipulation of the emotional 
attachment to and affection towards stars made possible by precise commercial 
calculation? Is idolatry actually an affection industry? This leads to the production 
analysis of idolatry. As charismatic images of pop singers, those "idols of 
consumption"^ (Lowenthal, 1984)，stem from the dominant ideology of capitalism and 
emphasize the measurement of personal success by consumption power, to what extent 
are the fans of those singers aroused to pursue such success? How is the pursuit of 
consumption incorporated into the personal identity of fans, and related to other domains 
of life? 
Revisiting Subcultural Theory 
Secondly, as the development of Hong Kong fan culture is closely related to the 
mass-produced dominant culture, the commercial manipulation by the music industry � 
that is involved in fan culture brings the traditional view of subcultures into question. 
Traditional subcultures form autonomously to present styles that symptomatize or even 
resolve a whole cluster of contemporary problems. ^ Unlike the Hebdige (1979) 
suggestion of what subcultures should be like, fans juxtapose previously unconnected 
symbols but do not to create new meanings in a coherent style. The bricolage of colored 
T-shirts, light-sticks, whistles, banners, cheers, screams, and running after idols is not a 
re-ordering or re-contextualization to express subcultural values that are different from 
dominant values (Hebdige, 1979), and does not represent any "innately oppositional"^ 
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nature as do subcultures (Thornton, 1997). It is only an indication of solidarity. When 
concerts and public activities end, or when beloved stars resign from the music industry, 
the cohesion of fans and their "style" may easily disappear. 
In this study, young people in Hong Kong were found to possibly argue with the 
authorities on the matter of star consumption and struggle with the authoritative values 
and beliefs at an affective level. However, they did not necessarily hold values that were 
different from those of the mainstream. Indeed, they sometimes accepted and 
re-constructed mainstream values (for example, perceiving white-skin and a tall build as 
standards of beauty, and hard work and talent as absolute success factors in careers). In 
the case of idol worship, the fans of pop singers are actually located in the music 
industry as the consumers of media texts and images. Subversive meanings are thus 
weakly produced and provoke only limited affective resistance to authoritative values. 
Star consumption, being an alternative way of not acting out the expectations of adults, 
is just one of the many triggers of long-lasting conflicts between young people and their 
parents and teachers. 
V. 
Although it is associated with the cultural tastes of subordinated youths, particularly 
with those who do not have high self-esteem and are disempowered by their failure to 
achieve the image of a good hardworking student in Hong Kong, fan culture is better 
seen as what Thornton (1997) called mediated and virtual subcultures that are formed 
around particular media images. This characterization implies that the traditional 
subculture theories may have to be revised to be applied to the "innately mainstream" 
fan culture in the consumerist society of Hong Kong. 
As all of its potential members merely emphasize the pursuit of personal success and are 
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driven by very personal affections, does consumerism that is facilitated in fan culture 
defer its appearance as an oppositional subculture? Are the oppositional subcultures only 
illusions in today hyper-consumerist society so that the classical subculture theory 
becomes no longer valid? Maybe there is any division of functions among the 
subcultures so that fan culture only shows affective resistance against the authorities? If 
so, what determines this division, and what are the social discourses involved? Is there 
any division of youths with respect to participating in particular subcultures? These are 
also questions worth examining for us to understand fan culture in other perspectives. 
1 "Idols of consumption" include professional models, entertainers, and sportsmen, etc. 
They contrast with "idols of production" who "achieved something in the world, made 
their own way, worked their way to the top, were useful to society". In a study of 
biographies in popular magazines, Leo Lowenthal (1984) found that there has been a 
marked shift in emphasis from idols of production to idols of consumption. 
Contemporary heroes stem predominantly from the sphere of consumption and 
organized leisure. 
In his study of the commodity oriented subcultures of surfies and the bikies, Jon 
Stratton (1985) finds that these subcultures represent two alternative ways of living the 
American Dream of consumerism rather than showing resistance. It was the 
commodificatory processes of dominant culture that brought the two subcultures into 
being in the first place. 
3 Clarke et al. consider subcultures as "an imaginary way" of solving problems such as 
working-class youth unemployment and educational disadvantage, which "at the 
concrete material level remain unresolved" (Clarke et al., 1997: 47). They highlight the 
processes of incorporation and resistance located in the field of leisure that operate at the 
symbolic level. These processes define the cultural dialectic between the ruling and 
subordinate classes. 
4 The term "subculture" is often assumed to be "innately oppositional" (Thornton, 1997). 
Subcultures represent noise, which is interference in the orderly sequence leading from 
real events and phenomena to their representation in the media (Hebdige, 1979). Since 
its earliest application in sociology during the 1940s (Brake, 1980; Thornton, 1997)，the 
term "subculture" has been specifically used to designate informal and unofficial social 
groups, which are perceived to deviate from the normative ideals of adult communities. 
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Appendix 
Reflections on the work: The Question of Representation 
This study depicts fan experiences. However, there is an inevitable gap between the 
"real" experiences of fans and their ability to communicate such experiences. I 
recorded and interpreted fan narratives, but representational decisions could not be 
avoided, and they entered the research process at numerous levels (Riessman, 1993). 
When I discussed fan culture with fans, certain features were recalled, which were 
but a selection of the totality of primary experience. When telling their stories, both 
the fans and I framed and re-presented the events in an ordered form. 
Messages with rich meanings that are conveyed in the communication process also 
impede a complete representation of experience. Apart from spoken language, 
informants can use silences, emphasis, pitch, repetition, facial expressions, and other 
devices to indicate important points in interviews. Emotion is also carried in various 
audible aspects. (Riessman, 1993) Hence, I included expressive devices in the 
transcriptions of interviews and took them into consideration in analysis. 
Nevertheless, no matter how detailed the description, the transcription and the 
narration of experience is always incomplete and partial. The observations and 
interviews are unique experiences that cannot be played back in their exact settings 一 
I am merely reconstructing them. Moreover, as the interviews were carried out in 
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Cantonese, the English transcriptions provided here are not exactly the same as the 
original. (Whenever I encountered important slang or a particular argot I employed 
the romanized pinyin system of Cantonese for clarification.^) 
In addition, the context in which communication takes place affects the content of 
conversation and the emotions of informants. The term ‘context’ here refers to the 
environment within which the interviews were held. At the request of informants, not 
all of the interviews were conducted in their homes or lodgings, which would have 
been very informative in relation to the importance of star images in the lives of fans. 
I met some informants in public playgrounds, schools, churches, and canteens. It 
seemed that the lack of standardization of interview environments would make the 
analysis of the resultant narratives more difficult, but the specific context of each 
interview led to the revelation of various social and cultural discourses that 
constructed fan culture. 
In all, with respect to the question of representation, I do not claim that my 
descriptions of the fans' experiences are as "real" as they actually were. The 
interpretation of experience cannot be absolutely neutral and objective. The aim of 
this study is not to present all of the objective facts about fan culture in Hong Kong, 
but to re-present and understand the meanings of fans' experiences from a particular 
theoretical perspective. The ways in which fans understand past actions - that is, the 
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